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New Taxes This is the Fourth of a Series of Dallas Scenes. This month shows White 
Rock Lake, where Dallas finds recreation and entertainment. Once the 
source of Dallas’ water supply, the lake has now become 
famous as a summer resort. 






































Is your mind made up to buy 
an automatic refrigerator ? 































































































If so, let us show you the 
GAS method ...the latest development 


in cold-manufacture 





There are several mechanical ice boxes on the market that do good work, but 





the GAS refrigerator is the only one that runs without machinery . .. the only 





one that’s absolutely silent ... No others can touch it in low cost of operation, 





and it comes with a double unit of refrigerant to freeze out Texas summers. 

















ABSTRACTORS 
AUSTIN, TEXAS 
Gracy-Travis County Abstract Co. (David 
C. Gracy, Pres.), 204 Norwood Bldg., 
Tel. 534% 


ACCOUNTANTS 


Barrow, Wade, Guthrie & Co., 711 Santa 
Fe Bldg., 7-6259 

Carter, H. A. Co., Dallas Bk. & Tr. 
Bldg., 7-7526 

Currin, O. & Co., Dal. Bk. & Tr. Bldg., 
7-6192 

Gragg, J. F. Audit Co., 301-5 Praetorian 
Bldg., 2-8775 

Huffhines, j. E. & Co., S. W. Life Bldg., 
2-8394 

Jaynes, Campbell & Lee, Thomas Bldg., 
2-3505 

Lybrand, Ross Bros., & Montgomery, 1603 
Ist Nat?l Bk. Bldg., 2-8766 

McBrien Audit Co., 2617%4 Florence, 
87-3502 

Peat, Marwick, Mitchell & Co., 605 
Santa Fe Bidg., 2-2969 

Schoolar, Bird & Co., Santa Fe Bldg., 
2-2615 

Smith, Wm. H., Athletic Bidg., 2-4770 
Audits, Systems and Tax Service 


AMERICAN INSTITUTE 
ACCOUNTANTS 


Barrow, Wade, Guthrie & Co., 711 Santa 
Fe Bldg., 7-6259 

McAlpine, D. P., Rankin & McAlpine, 
Merc. Bldg., 2-1944 

Peter & Moss, 1603 Ist Nat’l Bk. Bldg., 
2-8766 

Young, Arthur & Co., Magnolia Bldg., 

568 


2-1568 


CERTIFIED PuBLic 
ACCOUNTANTS 
Brunken, W. D., S. W. Life Bldg., 


2-4221 

Burnett, E. R., 712 Tower Pet. Bldg., 
7-1514 

Ernst & Ernst, Ist Nat’l Bk. Bldg., 
7-2263 

Hutchinson, Smith, Prince & Harris, 
Santa Fe Bldg., 2-6281 

Morgan, C. G. Jr., Ist Nat’l Bk. Bldg., 
2-1603 

ge Nelson, Ist Nat’l Bk. Bldg., 
2-2074 

Rankin, W. W. (C.P.A. Mo.), Merc. 
Bldg., 2-1944 

Income Tax AccounrTANTS 

Lynch, J. T., Burt Bldg., 2-4966 


ARCHITECTS 
AUSTIN, TEXAS 
Geisecke & Harris 


DALLAS 


Baker, Arch C., 608 Const. Bldg., 2-2085 

— Harre M., 301 Melba Bldg., 
7-4733 

Brown, Arthur A., Merc. Bldg., 7-2072 

Bulger, Clarence C., Construction Bldg., 
2-4631 

Carsey & Linskie, 2012 N. Harwood, 
7-1020 

Cole, Ww. L, Cent. Bk. Bldg., 7-6283 

— W. Scott, Melba Bldg., 7-2395 
ooshee & Cheek, 190134 N. Harwood, 
7-3094 

Ford, O'Neil and Joe Linz, Associate, Ins. 


hell, Ist Nat?l Bank Bldg., 


Thomas, Arthur E., Const. Bldg., 2-5949 


: HOUSTON, TEXAS 
Geisecke & Harris 


ROFESSIONAL 


DIRECTORY=:4 


ATTORNEYS 
AUSTIN, TEXAS 


White, Taylor & Gardner, Norwood Bldg., 
Tel. 5325 


DALLAS 

Atkinson, Geo. S., Allen Bldg., 7-5814 

Bailey, Nichels & Bailey, Kirby Bldg., 
2-4887 

Bartlett, Thornton & Montgomery, Santa 
Fe Bldg., 2-6888 

Baskett & De Lee, N. Tex. Bldg., 2-3967 

Baxter, Bailey B., Marvin Bldg., 2-5864; 
7-8506 

Branan, Walter B., 1313 Ist Nat'l Bk. 
Bldg., 7-3038 

Brunken, W. D., S. W. Life Bldg., 
2-4221 

Butera, John, Fidelity Union Bldg., 
2-6622. Trade Marks and Copyright. 

Cocke, Chas. M., 908 Rep. Bk. Bldg., 
-2093 

Craig, C. F., 1911 Santa Fe Bldg., 
2-4305 

Cramer, Wm. M., Mag. Bldg., 2-5106 

Crane & Crane, Santa Fe Bldg., 2-1093 

Crawford, Judge W. L., 1102 Santa Fe 
Bldg., 2-1522 

Davis, John, Santa Fe Bldg., 2-4305 

Deterly, Earl M., Allen Bldg., 2-6514 

Dudley, Fred J., Merc. Bldg., 7-1331 

Eckford & McMahon, Merc. Bldg., 
7-2522 


English, C. C., 1201 Tel. Bldg., 7-1266 
Fly, Walter R., 419 Slaughter Bldg., 
2-5969 


Ford, Harvey C., Santa Fe Bldg., 2-1003 

Fruhman, Herbert I., Allen Bldg., 2-5527 

Garcia, Felix H., 221 Slaughter Bldg., 
51 


Golden & Craoley, Prae. Bldg., 2-2526 
Goode, Solon, 2-4689 


Hassell, J. W., Magnolia Bldg., 7-8768 

Henderson, W. T., Ist Nat’! Bk. Bldg., 
2-3001 

Hughes, Sarah T., Merc. Bldg., 2-4287 

Jacks, Nathaniel, Santa Fe Bldg., 2-4305 

Johnston, Dan P., Linz Bldg., 7-1197 

King, Winter R., Merc. Bldg., 2-6913 

Kveton, Pat H., 319 N. Tex. Bldg., 
2-3811 

Lancaster, John L., Jr., Ist Nat’l Bank 
Bldg., 2-4206 

Lawther, Cox & Cramer, Magnolia Bldg., 
2-5106 

Leachman & Gardere, Rep. Bk. Bldg., 
2-4363 

Matthaei, Hiil & Mahon, Suite 814 Rep. 
Bk. Bldg., 7-1400 

McBride, O’Donnell & Hamilton, S. W. 
Life Bldg., 2-7195 

McCormick, Bromberg, Leftwich & Car- 
rington, Magnolia Bldg., 7-2108 

Meador & Meador, Tower Pet. Bldg., 
2-1718 

Michaelson, J. E., Rep. Bk. Bidg., 2-5877 

Perkinson, G. L., Rep. Bk. Bldg., 7-3017 

Poindexter, Jno. B., Jr., 604 Dal. Bk. & 
Tr. Bidg., 2-2060 

Puckitt, A. U., 826 Kirby Bldg., 2-7301 

Reid & Erhard, Praetorian Bldg., 2-5945 

Renfro, Ledbetter & McCombs, Mercan- 
tile Bldg., 2-5697 

Rice, Hyman & Suggs, Rep. Bk. Bldg., 
2-6825 

Roark, Noah, 635 Wilson Bldg., 2-1312 

Robertson, Felix D., 901-2 Ins. Bldg., 
7-2820 

Robertson, Robertson & Payne, Ist Nat’l 
Bk. Bldg., 2-4206 

Sadler, Judge S. P., Rep. Bk. Bldg., 
7-1525 

Sanders, Harold B., Dal. Bk. & Tr. Blidg., 

31 


THE DALLAS MAGAZINE, JULY, 1932 


i 


AtrorneEys (Continued) 


Savage, W. T., Praetorian Bldg., 2-5810 

Sherrill, Knox W., Dal. Bk. & Tr. Bldg., 
2-9131 

Storey, R. G., Dal. Bk. & Tr. Bldg., 
2-9131 

Street, O. M., Merc. Bldg., 7-1331 

Taylor & Irwin, 411 S. W. Life Bldg., 
7-1366 

Van Slyck, K., 310 N. Tex. Bldg., 2-2098 

Vickery, C. W., 418 N. Tex. Bldg., 
2-1358 

Viglini, Helen M., 321 Slaughter Bldg., 
7-1928 


Ward, W. L., Magnolia Bldg., 2-2319 

Worsham, Rollins, Buford, Ryburn & 
Hincks, 7th Floor Interurban Bldg., 
2-8656 


IncomE Tax ATTORNEYS 


Eustis Myers of Brewster, Ivins & Phil- 
lips, Rep. Bk. Bldg., 7-4442 


Municipat AND CoRPORATE 
Bonp Law 
McCall, John D., Kirby Bldg., 2-9081 


BANKERS 
AUSTIN, TEXAS 
Austin National Bank, 507 Congress Ave. 


BLuE PRINTS 
AUSTIN, TEXAS 


Austin Blue Print Co., 115 West 6th St., 
Tel. 2-4424 


CHEMISTS 


Dallas Laboratories, 2411 S. Harwood, 
4-1400 

Moore, Landon C., Inc., 171334 Young, 
7-1835 


7- 


COLLECTIONS 


Lucas, Parker V. and Associates, 1314 
Rep. Bk. Bldg., 2-7766 


ENGINEERS 


Carrier Engineering Corp. of Texas, 2022 
Bryan. Air Conditioning, Refrigeration 
and Drying. 2-7741 

Fairchild Aerial Surveys, Inc., 2102 N. 
Harwood, 2-2688. Aerial Photography 

Floyd & Lochridge, Tower Pet. Bldg., 
7-4402. Consulting and Hydraulic 
Engineers 

George, James Z., 812 Santa Fe Bldg., 
2-6592. Industrial Engineer 

Gildehaus, R. F., Jr., Kirby Bldg., 2-4704 
Consulting Engineer 

Greenwood, J. P., Allen Bldg., 7-5733 
Mill Architect and Engineer 

Haag Engineering Co., Wilson Bldg., 
Valuation and Consulting Engineers 
7-1034 

Hunt, Robert W. Co., 521 Const. Blidg., 
2-4034. Inspection, Tests and Consulta- 
tion 

Jameson, R. O., S. W. Life Bldg., 2-2655 
Consulting Structural Engineer 

Knox, Jean H., 202 Interurban Bldg., 
2-3923. Consulting Engineer (Concrete) 

Koch & Fowler, 801 Cent. Bk. Bidg., 
7-3748. City Planning and Municipal 
Engineering 

Perfection Mach. Tool & Die Co., Inc., 
3027 Elm, 7-3006. Mechanical Engi- 
neers 

Thompson, R. A., Chamber of Commerce, 
2-5425. Highway Engineer 


7 


mitment 


INSURANCE 


Andrews-McDowell Co., Rep. Bk. Bldg., 
2-4141 

Atlantic Life Insurance Co. (W. B. Sims), 
1617 1st National Bank Bldg., 2-3569 

Bolanz & Bolanz, 216 S. Akard, 2-8166 
Automobile, Fire, Bonds & Casualty 
Lines 

Burton, C. R. & Co., 609 Cent. Bank 
Bldg., 7-2432 

Combs, Jno. B. Ins. Agency, 306 Cent. 
Bk. Bidg., 2-3342 

Cooper, Emmett C., Rep. Bk. Bldg., 
2-4555 

Craddock & Smith, Magnolia Bldg., 
2-4346 

Cunningham, A. P. & Co., Marvin Bldg., 
2-2662. Insurance and Bon 

Dallas Underwriters Agency, Rep. Bank 
Bldg., 2-33335; 2-7316. H. D. Lemmon, 
Manager 

Diffey-Collins Agency, 508-10 Tower Pet. 
Bldg., 7-2305 

Drake, F. T., Insurance, 2101 Magnolia 
Bldg., 2-7678 

Earnest, J. E. & Co., Southland Life 
Bldg., 2-7207 

Ellis-Smith & Co., Magnolia Bldg., 
2-8428 

Employers Casualty Co., Interurban Bldg., 
2-9331 

Love, Jno. H., 402 Cent. Bk. Bldg., 
2-7018 

McCormick & Turner, 208 Cent. Bank 
Bldg., 2-8671 

Moser, A. C. & Co., 111 Martin St., 
2-2081 

Perry Agency, The, 2115 Pacific Ave., 
7-5185 

Reinhardt, I. & Son, Ist Nat’l Bk. Bldg., 
2-1291. Chas. R. Tucker, Abe I. 
Brilling, Joel S. Lander 

Republic Insurance Co., 3504 Gillon, 
5-2117 


Schafer, G. Milt, 15th Floor Rep. Bank 
Bldg., 7-8261. ‘“‘My Patrons Sleep 
Well?’ 

Seay & Hall, Ist Nat’l Bk. Bldg., 7-1141 
Insurance and Bonds 

Roy L. Taylor, Rep. Bk. Bldg., (Gen. 
Ins.), 7-8262 


Casuatty INsURANCE 


Continental Casualty Co., Bomar Bros., 
Gen’l Agts., Burt Bldg., 2-3011 


Fire INsuRANCE 


Aetna Fire Ins. Co. of Hartford, Conn., 
Rep. Bk. Bldg., 2-2086. Clifton J. 
Wykoff, State Agent 

Gulf Insurance Co., Telephone Bidg., 
2-7211 

Lett, J. E. & Co., Cent. Bk. Bldg., 
2-4801. Casualty and Fire Insurance 


Lire INsuRANCE 


Aetna Life Ins. Co., Ist Nat'l Bk. Bldg., 
2-3238 

Amicable Life Ins. Co., Athletic Bldg., 
7-4772 

Business Men’s Assurance Co., Thomas 
Bldg., 2-8210. Accident, Health and 
Life Insurance 

Colorado Life Co., 302 N. Tex. Bldg., 
7-5625; 3-4506. Floyd L. Fowler, 
Manager 

Continental Assurance Co., Bomar Bros., 
Gen’l Agents, Burt Bidg., 2-3011 

Guaranty Income Life Ins. Co., Rep. Bk. 
Bldg., 7-5589 

Gulf States Life Ins. Co., Gulf States 
Life Bldg., 7-1321 


Maiuine Lists 
AUSTIN, TEXAS 


Noel K. Brown & Co., 303-4 Nalle Bldg., 
610 Brazos St., Tel. 3172 


Page Three 




















“Ihe Environments of a Homey! 


homes. They can save money! Not for over 20 years has 
it been possible to build at so low a cost. Land values are 


cheap, and financing is on a sound basis. These, together with 





ME is more than a word . .. it is a symbol of com- 
munity life, of good neighborhoods and good neigh- 
bors, of life and all its comforts, pleasures and joys. That 
is why people want to build and own their homes. other low costs, make it doubly desirable for people who can 


afford to do so, to build now. 







Among others, stern, hard business men buy and build homes 
—not because they expect a financial return, but because they 
know an intangible return of happiness and pleasure will be 
theirs. Young men, if they are wise, buy homes when they 
. . it’s the safest way to start life. temporary setbacks. ‘Those who would invest wisely will 






Never has there been a permanent halt in the rise of property 


values in America . . . in Dallas. There have been only 






Nn wero mepe ge 






marry 





do so now. The next upward swing will see values rise to 






In times like these, when materials and labor are so low 
priced, there is an added incentive for those who would build 


BUILD WHILE CONSTRUCTION COSTS ARE LOW 


Firms Cooperating in This Campaign 





heights never reached before. 

















Plumbing Fixtures and Supplies 






Abstracts ‘ Home Furnishings 
Stewart Title Guaranty Co. Hart Furniture Company Standard Sanitary Mfg. Co. 
1221 Main Street—2-8491 1933 Elm Street—7-3056 1200 Jackson Street—2-6466 






















Brick and Roofing Tile Insurance Real Estate 
Fraser Brick Company A. C. Prendergast & Company J. W. Lindsley & Company 
Central Bank Building—2-1414 Agent—Travelers Insurance Co. 1209 Main Street-—2-4366 
Cc Republic Bank Building—7-8261 
ement L 5 1 Steel 
Lone Star Cement Co. Texas oans tructural Stee 
1401 Santa Fe Building—2-1486 J. W. Lindsley & Company Mosher Steel & Machinery Co. | 
? — | 
Concrete and Building Materials eu 1209 Main Street—2-436 5209 Maple Avenue—5-2161 
Penniman Con t. Co. oe : 
3000 Junius Assan ye mre . an ” Griffiths & Company Title Insurance . t | 
: 918 S. Lamar Street—7-3153 Stewart Title Guaranty Co. ; 
Flowers, Decorating, Robinson-Brewington Lbr. Co. 1221 Main Street—2-8491 ' 
Landscaping 2021 McKinney Avenue—2-9021 Pee 
Lang Floral & Nursery Co. Temple Lumber Company Utilities . 
1214 Main Street—2-2484 2508 S. Harwood—4-5191 Dallas Power & Light Company 
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Make Them 


SELL 


for you... 


The PRINTING PRESS and the POSTMAN are the two forces 


you should be using right now to strengthen your sales, build up 














your contacts, keep your prospects alive and informed. 


Direct Mail Advertising is a powerful salesman. 


You can impart your own efficiency and ability to that salesman. 
He is just as effective as you make him. He goes where you send 
him and never gets discouraged or quits. He does not leave you 
flat and take business with him. He gets into conferences and 
into offices without waste of time. 


In cooperation with other salesmen, he tells them what to say, 
creates and follows up leads and generally does an unselfish job 


of cooperation. 


Put printed salesmen on the job for you. 
Consult one of these master printers— 
they can help you plan out printed 
material. 


THIS SERIES OF ADVERTISEMENTS 
| is sponsored by the following named firms 
which operate their plants on the 

Open Shop Plan: 


| Bennett Printing Company Merchants Ptg. Co., Com’! Printers 
Boyd Printing Company Padgett Printing Company, Inc. 
Clarke & Courts Stevenson Printing Company 
Egan Printing Company Texas Publication House, Inc. 
Etheridge Printing Company Tigert Printing Co., Com’l Printers 
Garvin-Bonner Printing Company Waller Brothers & Kenyon 
Geyer Printing Company Walraven Brothers, Inc. 


Johnston Printing & Adv. Company Wilkinson Printing Company 


MASTER PHotTo ENGRAVER OF DALLAS 
A. Zeese Engraving Company 


MASTER ELECTROTYPERS OF DALLAS 
Dallas Electrotype Co. Sam Ross McElreath 
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Beauties of Summertime 


ENGRAVED BY HARPER STANDARD 








Lt nates eaenaaeincnaan eee? 


More Beauties of the Great Out-of-Doors 


WORDS COULD NOT TELL HALF WHAT THESE PICTURES SAY SO VIVIDLY 


Every month of the year finds Harper Standard Engraving Company making illustrations of 
beauties—bathing beauties, beautiful babies, stage beauties, sweethearts, wives, husbands, beau- 
tiful homes, beautiful flowers, beautiful clothes, beautiful scenes, beautiful animals, beautiful 
pictures. 

A few ugly ones come through, but perhaps that is to make us appreciate the beautiful ones 
the more. And then again some people can see beauty in ugliness. An ugly bull dog might 
seem beautiful if it were protecting its mistress from a ruffian. 


Harper Standard Gngraving ( 


Jack Harper, Manager 
1615 Royal Street DALLAS, TEXAS P. O. Box 1016 
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Dallas Still Grows 


HAT we have learned from 

the depression” is now the 

favorite subject of after- 

dinner and luncheon club 

speakers. They list a mul- 
titude of lessons—errors that will not be 
committed again. 


The listeners glow, in smug belief that 
the speaker is telling the truth—all but 
a few oldtimers who have gone through 
other trying periods and heard the same 
speeches before, only to see human na- 
ture assert itself and to witness history 
repeat itself again and again. 

The purpose of this discussion is not 
to show the lessons that Dallas has 
learned during the depression. Rather it 
is to show that during the past two years 
Dallas has made a substantial growth, 
equalling, if not surpassing, that of any 
two consecutive years in its history! 


This may seem a startling statement 
at first. It cannot be proved by build- 
ing permits, postal receipts or bank 
statistics, for these reflect the lowered 
commodity prices, salaries and slackened 
activity in many lines of endeavor. 

But there are other indices to a city’s 
growth, and, much more important, its 
preparation for further growth in the 
many years that stretch out ahead. 

During the last two years, Dallas has 
not lost its spirit—its greatest resource. 
Its favorable geographic position in the 
Southwest has not been changed. Its 
transportation facilities have remained 
intact. No major firms or financial insti- 
tutions have closed their doors. The 
natural resources have not been depleted. 
In truth, Dallas is open for business as 
usual, 

We had occasion to glance back 
through the files of “Dallas” a short time 
ago and we were surprised at the real 
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Analysis of City Shows 
No Lack of Evidence 


development that has taken place here 
since July 1, 1930. 


New Skyscrapers 

One of the most noticeable achieve- 
ments was the building of five new 
skyscrapers, at a total cost of more than 
six million dollars. The Dallas Power 
and Light Company, the Dallas Gas Com- 
pany, the Republic National Bank and 
Trust Company, McNeny and McNeny 
and the Y. M. C. A., all demonstrated 
their faith in Dallas and their vision for 
a greater city in the future by building 
fine new buildings that have added great- 
ly to the facilities for carrying on 
business here. 


Service to the Territory 


During this period the Dallas Chamber 
of Commerce established two new depart- 
ments—agriculture-live stock and trade 
extension. The first department has been 
functioning perfectly in its job of re- 
building the buying power of the black 
land belt. Through the financing of live 
stock on the farms it has placed much 
ready money in the hands of the farmers 
and has definitely established a new trend 
of thought in the minds of the members, 
this important part of the Southwest’s 
life. This work will, in increasing pro- 
portions, do that which legislation has 
failed to do—decrease cotton acreage and 
remove from the Southwest the burden 
of a one-crop system of agriculture. 


Wholesale Market Expands 

The value of the Dallas market has 
been well demonstrated during the past 
two years. While dollar volume of busi- 
ness has not been as great as in some 
past years yet the number of customers 
has been steadily increasing with each 
succeeding market season. It has been 
clearly shown to the retail merchants of 


the Southwest that the Dallas market of- 
fers a complete line of merchandise at 
economical prices and a delivery system 
that permits them to buy in small 
amounts—carefully and judiciously with- 
out gambling on the future—and can 
depend upon quick service for repeat or- 
ders when needed. This has made rapid 
turnover possible and has done much to 
keep the Southwest admittedly in the 
best condition of any part of the nation, 
by at least 10 per cent. 

Another contributing factor to this 
rapid development of the wholesale mar- 
ket has been the trade extension depart- 
ment of the Dallas Chamber. For two 
years the Chamber has kept on the road 
all over the Southwest a merchandise 
expert whose services are offered free to 
any merchant or community in the terri- 
tory. This man has conducted merchan- 
dise institutes, consulted with individual 
retailers and assembled much data of 
value to the wholesale members of the 
Dallas Chamber. 

These new customers of the Dallas 
market are permanent, and will not go 
further north or east, even though their 
volume may reach several times what it 
has been recently. 

Insurance 

During the past two years, Dallas has 
moved from fifth to fourth place in the 
nation as an insurance city. The fire, 
life and casualty companies maintaining 
home offices in Dallas are bringing into 
the city some thirty-nine million dollars 
each year in premiums. During this pe- 
riod several new insurance companies 
have been organized and others have 
considerably expanded their services. 


Oil Development 
Immediately after the discovery of oil 
in East Texas the Dallas Chamber of 
Commerce began an intensive campaign 
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to make Dallas the oil capital of the 
world and today, two years later, that 
title is not disputed by anyone. Hun- 
dreds of oil operators, producers, refiners 
and equipment firms have moved to Dal- 
las. The great Oil Well Supply Company 
definitely recognized Dallas as the liead- 
ing oil city of the nation when it moved 
its entire establishment from Pittsburgh 
to Dallas. The removal of the important 
oil industry periodical, “The Petroleum 
Engineer,” to Dallas was but added proof 
of the general acceptance of this fact. 
Chemical laboratories, engineers, geolo- 
gists and other vital parts of the oil 
industry have chosen Dallas as their 
headquarters during the past few months. 


State Fair 

Plans are being made this year for ex- 
tending the scope of the State Fair of 
Texas. Agriculture, live stock, manu- 
facturing, mechanical displays as well as 
entertainment features are to be brought 
up to the proportions of an international 
exposition this year—a typical Dallas an- 
swer to the depression. 


Aviation 

During the past two years the com- 
mercial aviation facilities in Dallas have 
been almost doubled. Dallas now has 
passenger and air mail service to all 
four points of the compass. During the 
past few weeks the United Air Lines 
have added night service between Dal- 
las and Chicago and the American 
Airways between Dallas and Los Ange- 
les. The American Airways has added 
four new lines to its service during the 
last two years and the United Air Lines 
service has been doubled. The Bowen 
Air Lines North and South services 
have been established and the Dallas Avi- 
ation School has recently invested 


$100,000 in equipment and improvements. 
During this period Hensley Field has 
been brought to a high state of efficiency 
and $300,000 has been spent in perma- 
nent improvements to Love Field, making 
it one of the best improved landing fields 
in the United States. Several new han- 
gars have been constructed at Love Field 
and a complete service is offered to both 
commercial and private fliers. 


Public Work 


During the past two years the Trinity 
river has been spanned by four new via- 
ducts and the old viaduct has been rebuilt 
to care for the heavy traffic. The Trinity 
river has been leveed and reclaimed land 
totals more than 11,000 acres. Many new 
streets have been opened, several busy 
traffic ways have been widened and im- 
proved. Storm and sanitary sewers have 
been constructed according to a care- 
fully planned system. 


Highways 


Dallas is now one of the best-served 
cities in the nation by highways, through 
eompletion of many strips of paving dur- 
ing the past 24 months. The closing of 
the Forney gap, the Red Oak gap, the 
Lewisville gap, all have been of tremen- 
dous importance to Dallas. The Ferris 
gap is now being closed and will be com- 
pleted in September, giving Dallas a fully 
hard surfaced road, nearly all concrete, 
to Galveston. The Northwest highway, 
opening up a valuable new trade terri- 
tory to Dallas, has been completed and 
much work has been done on other state 
and United States highways leading to 
Dallas. Dallas, through the Chamber of 
Commerce highway committee, played an 
important part in this highway construc- 
tion. 
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The New Dallas Skyline 


New Firms 
Since July 1, 1930, 1,782 new firms 
have been opened in Dallas, including 
manufacturing plants, wholesale houses, 
retail stores, and other industries. 


Government 


No more important step in Dallas prog. 
ress was made during this period than 
the establishment of the city marager 
form of government, with its business- 
like, economical administration of munici- 
pal affairs. This move has made possi- 
ble the stimulation of development of 
every phase of commerce and industry by 
the municipal government, rather than 
retarding and hindering normal growth, 
At the present time a vigorous house 
cleaning is going on in county govern- 
ment and this will, undoubtedly, be 
followed by a sensible and reasonable 
conduct of county business. Plans are 
now being prepared by the Dallas Cham- 
ber of Commerce for the combining of 
city and county governments for further 
elimination of waste in money and effort. 


City Mergers 

Definite steps towards the merging of 
the city governments of Dallas, Highland 
Park and University Park, many legal 
difficulties having been ironed out and 
much favorable sentiment established for 
this imperative move toward the building 
of a greater Dallas, are being taken. 


Manufacturing 
Impelled by necessity in some cases, 
careful planning and wise foresight, 
many of the wholesale houses of Dallas 
have added manufacturing departments. 
This is especially true in the ready-to- 
wear industry. Among the new estab- 
lishments now definitely a part of the 
(Continued on Page 14) 
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E are in the midst of our 

traditional political Olym- 

piad. The sound and fury 

emanating from Chicago 

advertises to an already 
distracted world that the volume and 
vigor of our partisan oratory have not 
been dampened by the depression. Pos- 
sibly the party pageantry of today looks 
a bit pale against the old-time torchlight 
parades. But the bands, the banners, and 
the bal!yhoo are still with us. 

Ask any veteran party wheelhorse about 
the marching clubs and the drum corps of 
the pre-war campaigns and he will tell you 
that the emphatic colors of their emblems 
and uniforms were ably matched with the 
fiery debates of the “issues.” Doubtless 
there are remnants of the generation who 
knew some of those campaigns at first 
hand who are sighing for the good old 
days. We share their regret that the 
fundamental questions which are trying 
the people so sorely today should receive 
such perfunctory notice from the plat- 
form carpenters and their official spokes- 
men. 


Rivers of description were released by 
the hard-working corps of radio and 
newspaper reporters, yet in all the weight 
of words consigned to the air waves and 
the telegraph wires there is scarce a 
mention of the burdens under which the 
citizen is laboring so grimly and so 
gropingly. We are told of the great 
convention hall. We get a nebulous. im- 
pression of wires and wire pullers, of 
strategy, of “favorite sons,” of ovations, 
of emotional eulogies. But I wonder if 
you feel, as I do, that the national polit- 
ical convention of today, with its tumult 
and its shouting, is only a side issue to 
the business of maintaining the nation. 
One need not be a cynic to observe that 
where showmanship is expected, it is 
folly to be statesmanlike. Rather, while 
we indulge the politicians in their public 
dramatics, let’s take care that we do not 
mistake ingenious diversions for the de- 
cisive measures which will determine our 
national destiny. Let us not count on di- 
a where indirectness is the general 
rule, 


_ The disappointing lesson of experience 
is, as one thoughtful commentator puts 
it, that “one party met in Chicago this 
week to point with pride and a week from 
now another will meet to view with 
alarm. Two long-winded platforms, 
filled with gorgeous generalities which 
stand for everything and for nothing, 
will be adopted, and for months after- 
ward the disturbed and distressed coun- 
try will have its nervousness intensified 
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What About Taxes ? 


Too Much Talk About Increasing Income 
and Not Enough About Economy 


By MERLE THORPE 


Editor, Nation's Business 


by bitter wrangling, hot air, ballyhoo, 
fireworks and wasted words. Charges and 
recriminations will fill the air. Yet, no 
great issues divide the two parties.” 


Now, as every one of you knows, there 
is no lack of real issues. It is merely that 
our political leaders have got in a way of 
averting their gaze in the hope that 
rough-cornered problems will pass them 
by. But there is no such luck in store 
for you and me, who compose the elec- 
torate. You and I, who have been 
gradually denatured of self-reliance and 
coddled assiduously with the enervating 
comforts of paternalism—sent C. O. D. 
to the taxpayer—should not be so dazzled 
as we once were with the proposed magic 
of political action. 

Issues? On June 30th the Government 
of the United States will end its fiscal 
year with the largest peace-time deficit in 
its history. There is an issue of tremen- 
dous import to the American voter. 

After six months of deliberation, with 
this condition staring us in the face, our 
representatives give little promise of 
keeping current expenditures within the 
line of current income. Courage of a 
sort they showed in increasing the in- 
come by a billion in new taxes. The tax 
collector may not be conversant with the 
plausible phrases of party platforms, but 
he knows his levies, and no mistake. 
“Pay up,” “delinquent,” “penalty,” “sold 
for taxes,” are chief among the pillars 
which support his official practice. For 
sheer “whoopee, whoopee, whoopee” to 
the square inch, the oldtime conventions 
may have laid it over the party assem- 
blies of our times, but, as I make them 
out, the oldtime taxes were mere bits of 
thistledown compared to the official mill- 
stones we are all wearing as the compul- 
sory badges of our citizenship. 


On June 21st the new tax bill went 
into effect. John Citizen, the fellow who 
is always a taxpayer but seldom a budget 
maker, who makes up that group of good 
men and true to whom the campaign 
spellbinders graciously refer as the bul- 
wark of the republic, what of him? If 
he is married, with one child and a net 
income of $6,000 a year, he will pay next 
year an additional $235 in taxes. If he 
buys an automobile that sells for $600, 
he will pay $18 in taxes, and if he adds 
a couple of bumpers and a spare tire, 
more taxes. If he uses 700 gallons of 
gasoline a year, he’ll pay $7 in taxes, and 
for 30 gallons of lubricating oil, $1.20 to 
the treasury, with tires and tubes costing 
$1 more in taxes. If he indulges in beer- 
making in the basement, the national 
treasury will collect on that sport, as it 





will for his wife’s perfume, cold creams, 
powder and rouge, and if she gets a $50 
watch for a birthday present, the Gov- 
ernment will get $5 more. 


If his radio gets fuzzy and he buys a 
new one for $75, the Government will 
take $3.75. And if an electric refrigera- 
tor costing $100 is purchased, he is out 
an additional $5 in taxes. A new camera 
at $15 will carry $1.50 tax, and if he is 
a smoker he’!] use enough matches during 
the year to account for another $1 in 
taxes. 

For candy and soft drinks, moving pic- 
tures and shows, tennis rackets and shot- 
gun shells, more taxes. His electric light 
bill at $5 a month, means $1.80 additional 
taxes. And it is advisable for John Citi- 
zen to lay aside about $10 for an annual 
tax on telephone and telegraph, and $25 
for the increase in postage, as well as 
another $12 for checks. 

John Citizen, average man, as against 
paying $74 last year, will pay $310 the 
coming year. And this takes no account 
of the scores of indirect taxes, such as on 
insurance, and on the food and clothes he 
buys. Nor does it take any account of 
the state, county, city and district taxes. 

I have said it takes courage of a sort 
on the part of our representatives in 
Congress to levy these new taxes. It 
takes greater courage to undertake budg- 
et-balancing on the other side of the ledg- 
er, namely, cutting out the activities 
which call for these taxes. There is an- 
other issue for a party platform, one 
which, if I judge the temper of the times, 
would be an issue into which the voter 
could put his teeth. 

Give John Citizen, as he begins to pay 
these new taxes, the opportunity to de- 
cide whether he wants the things for 
which this money is collected from him. 
For interest on the bonded debt, obliga- 
tions that our representatives have 
undertaken to pay, he would, without 
question, vote “Yes,” because he abhors 
repudiation. But that item accounts for 
only one-fifth of the expense. Give him 
a chance to vote on the payment to those 
veterans who saw no overseas’ service, 
and those veterans whose private incomes 
are greater than the lowly taxpayer’s, 
and those veterans who are already hold- 
ing government jobs, and those who en- 
listed after the Armistice and never set 
foot on a ship. Give him a chance to 
vote on those activities of the army and 
navy which have no connection with na- 
tional defense and which are in direct 
competition with John Citizen, the tax- 
payer; such activities as manufacturing 

(Continued on Page 24) 
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e Important News of a Growing City e 
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New Firms 


During the last five weeks 91 new 
business concerns were established in 
Dallas, making the total for the year 
412. Eighteen of the 91 are wholesale 
concerns, 34 retail, four manufacturing, 
six are engaged in the oil business and 
29 are classified as miscellaneous. 

Totals for the year to date are classi- 
fied as follows: 





NN =n 85 
RES ee cnr 115 
Manufacturing ..................-.---- 52 
1 AAC an 46 
Miscellaneous ..............---------++- 114 

TS (RE ONE REE 412 


Of the 91 new concerns of which the 
Industrial Department has a record, 16 
are branches of secticnal or national con- 
cerns, making a total for the year of 
83. Some of the branches recently estab- 
lished are as follows: 

Swann Chemical Company, Birming- 
‘ham, Ala. Established Southwestern 
district headquarters at 1219 Republic 
Bank Building, in charge of J. M. Mozley, 
formerly of the Cincinnati office. The 
Swann Chemical Company is one of the 
companies controlled by the Swann Corpo- 
ration of New York, of which Theodore 
Swann is president. The holding company 
controls, in addition to the Swann Chemi- 
cal Company, the Federal Abrasives Com- 
pany, Anniston, Ala.; Provident Chemical 
Works, St. Louis; I[liff-Bruff Chemical 
Company, Hoopeston, IIl., and Martin, 
Wilckes Company, Camden, N. J., as well 
as Swann Research, Inc. 

The Dallas office will act as South- 
western sales headquarters for all of 
these companies and some stocks will be 
carried locally. 

The Swann Chemical Company recent- 
ly made a national survey which resulted 
in the establishment of offices at Dallas, 
Boston, Baltimore, Pittsburgh and Char- 
lotte, and sales representatives in Albany, 
Harrisburg, Camden, Cleveland, Louis- 
ville, Knoxville, Memphis, Atlanta, Jack- 
sonville and New Orleans. 

Industrial Dallas, Inc., first established 
contact with this company through an 
advertisement appearing in the New 
York Times. 

Kelvinator Sales Corporation, Detroit, 
Mich., has made Dallas division head- 
quarters for the Southwest, establishing 
offices in the Athletic Club Building. 
This office will cover the Texas-Louisi- 
ana district. M. S. Bundoli is district 
manager, and J. D. Bertha, assistant dis- 
trict manager, both having been trans- 
ferred to Dallas from Decatur, Ill. The 
Graybar Electric Company, Wood and 
Austin streets, has been named distribu- 
tors for this district. 
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Fcodtown Kitchens, Inc., Chicago, IIl., 
manufacturers of a new breakfast food 
known as “Rice Pops” and “Wheat Pops” 
has made Dallas regional headquarters 
for the Southwest, with offices in the 
Athletic Club Building, in charge of H. E. 
Hartson, district manager. 

John L. Kellogg, son of W. K. Kellogg, 
original founder of the breakfast food 
industry at Battle Creek, Mich., is presi- 
dent of Foodtown Kitchens, Inc. The new 
company is planning a nation-wide adver- 
tising program in which newspapers, 
magazines and the radio will be used. 

Ball Bros. Company, Muncie, Ind., 
manufacturers of fruit jars; new sales 
office 724 Kirby Building, in charge of 
C. F. Lincoln. 

Keliher Construction Company, Little 
Rock, Ark., road contractor; established 
Texas headquarters at 816 Thomas Build- 
ing. 
The Branham Company, Chicago, IIl., 
publishers’ representatives, have opened 
an office in the Mercantile Building. 

The National Distributing Company, 
manufacturers’ agents, with offices in 
the principal cities, have established an 
office in the Allen Building, with W. A. 
Allen, formerly of St. Louis, in charge. 

R. M. Tucker & Son, manufacturers’ 
agents, have moved their southwestern 
sales office to 317 Mercantile Building. 

Riegel Textile Corporation, Ware 
Shoals, S. C., has made Dallas headquar- 
ters for the Southwest and plans to estab- 
lish an office shortly. F. C. Evans is 
district manager; he resides at the Oak 
Lawn [nn. 

Independent Life Insurance Company, 
Nashville, Tenn., has established offices 
at 301 Burt Building. 

Western & Southern Life Insurance 
Company, Cincinnati, Ohio, has estab- 
lished an office at 1313 Magnolia Build- 
ing, to make loans to Texas, Oklahoma 
and Arkansas. Carl G. Peterson of Dal- 
las, formerly with the Keystone Mort- 
gage Company, is manager. 

Folwell Engineering Company, Chica- 
go, Ill., engineers and constructors, has 
transferred John B. Hall from Benton, 
Ark., to Dallas. Mr. Hall expects to 
have offices in the Central Bank Bldg. 

Virginia Laboratories, operating in the 
principal cities, have established Dallas 
offices at 735 Wilson Building, in charge 
of Miss Gladys Pierson. 

Metropolitan Chain Stores, Inc., New 
York, affiliated with F. & W. Grand- 
Silver Stores, has transferred H. R. 
Boynton, southwestern district manager, 
to Dallas from Oklahoma City. Mr. 
Boynton makes his headquarters at the 
Dallas office of F. & W. Grand-Silver 
Stores, and lives at 5808 Goodwin Ave. 

Robertson Steel & Iron Company of 
Texas, 2235 Cedar Springs, has been or- 
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ganized by B. J. Ryan and others, of 
Dallas, to distribute fencing and several 
other products made by the W. F. Rob- 
ertson Steel & Iron Company of Cin- 
cinnati, Ohio. The local company is a 
Texas corporation, locally owned, and 
acts as an independent distributor for 
the Cincinnati concern, which has no f- 
nancial interest in the Dallas company. 

Walmsley & Frierson, civil engineers, 
have established offices in the Second 
Unit of the Santa Fe Building and will 
engage in general civil engineering 
practice. The firm consists of D. C. 
Walmsley, formerly of St. Louis, and 
R. Frierson, formerly of Arkansas. Both 
are graduates of the Massachusetts In- 
stitute of Technology. 

Wilkinson Bros., 2503 Commerce St., is 
a new concern that has been organized to 
distribute radios and kindred lines. 

Harrison L. Shaffer, engaged in the 
municipal bond business, has moved his 
offices from Amarillo and is now located 
at 702 Republic Bank Building. 


Dallas Service Garment Co., 1140 IIli- 
nois St., M. C. Locaste, manager, has 
just established a plant to manufacture 
uniforms for doctors, nurses, barbers, 
waitresses, etc. 

Specialty Sales Company, 10th Floor, 
Second Unit, Santa Fe Bldg., Hartwell 
Jalonick, owner, handles air conditioning 
equipment. 

Blue Ribbon Sales Company, 1918 Can- 
ton St., distributes food products. 

Harvey T. Cory, 1712 Carter Street, 
manufacturers’ agent, represents a num- 
ber of manufacturers of electrical equip- 
ment and appliances. 

Standard Tire Brokerage Co., 432 Fi- 
delity Union Building, is engaged in the 
tire brokerage business. 

Carl W. Davis, Tower Petroleum Bld. 
representing manufacturers of radios and 
washing machines, recently moved to 
Dallas from Austin. 


Love Field Celebration 


Ed. A. Herzog, present president of the 
Dallas Junior Chamber of Commerce, 
spoke on “Our Friendly Relations With 
France” at the Love Field celebration. 
The Junior Chamber was further recog- 
nized for its aviation activity by the 
dedication to it, of the outside obstruc- 
tion lights at the field. 

It is fitting that the young men of 
the nation should be so interested in one 
of our youngest industries. Aviation is 
waiting for the younger business man to 
develop it. Its executive positions will be 
filled by these same young men who will 
grow with the industry as the younger 
men of yesterday grew and developed 
with the railroads. 
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HEN the next issue of The 

Southwestern Retailer is 

mailed out, July 1, the 

message of Dallas and its 

wholesale market will be 
placed in the hands of 7,296 retail mer- 
chants in seven states. 

Those 7,296 retailers will expect their 
copies of The Southwestern Retailer, for 
the majority of them are subscribers of 
many years’ standing. 

They will recognize it as the only trade 
publication for the general merchandise 
retailer published in the Southwest. They 
will receive it, in all likelihood, along 
with the market publications of St. Louis 
and Los Angeles, the two centers nearest 
to Dallas with similar trade magazines. 

But in The Southwestern Retailer they 
will find a fundamental difference: there 
is no effort to “ram” the Dallas market 
down the throats of the readers. There 
is news of the market, to be sure, but the 
editorial content is carefully planned to 
avoid the appearance of forcing the mar- 
ket upon the reader. 

Before Dallas had a real market, it 
boasted an ambitious trade paper going 
into the stores of the Texas retail mer- 
chants and hammering away at the idea 
that buying closer to home instead of the 
East was good business. 

The Merchant was established more 
than 30 years ago through the efforts of 
the market’s early prophets, men of vis- 
ion and courage such as L. O. Daniel, 
W. J. Kinsella, the late R. W. Higgin- 
botham, A. H. Bailey, Fred Brown, A. M. 
Matson, August Lorch, S. B. Perkins, and 
others. 

Today, The Southwestern Retailer is 
the direct successor to The Merchant and 
five other trade publications which, in 
their turn, were successors to The 
Merchant. In the family tree, The South- 
western Retailer acknowledges these 
predecessors from which it sprang with- 
out a break in publication. The Merchant; 
The Millinery Journal; The Merchant 
News; The Progressive Merchant; The 
Southwestern Retailer and Manufacturer; 
and now, The Southwestern Retailer. 

The Southwestern Retailer bears the 
indelible imprints of many personalities 


who entered into the building of 
the market. It received a_ great 
Impetus when M. J. Norrell was 


Secretary of the Wholesale Merchants’ 
Association in 1908-09. Several other 
Secretaries of the Wholesale Merchants’ 
Association have had connections with 
the magazine either prior to becoming 
Secretaries or after. Herbert Carpenter 
Was editor and publisher of the maga- 
zine for several years prior to being 
elected secretary. E. F. Anderson, pres- 
ent Secretary of the Wholesale Merchants’ 
Association, was an advisory editor and 
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“Southwestern Retailer’ Gives 
Expression to Wholesalers 


frequent contributor before taking his 
present post. 

In December, 1931, Harry V. Wheat 
acquired control of the Progressive Mer- 
chant Publishing Company, Inc., which 
Joe Buckingham had controlled the pre- 
ceding four years. As publisher of The 
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Typical Edition of “Southwestern Retailer” 
Southwestern Retailer, the company im- 
mediately undertook several changes in 
editorial policy, realizing that business 
conditions since 1929 had given the Dallas 
market the greatest “break” in its his- 
tory, and that as the market benefitted 
from the new demand for buying in small 
stocks close to home, the magazine must 
become even more closely identified with 
the market. 

One of the most striking changes made 
in the magazine under Mr. Wheat’s 
management was a new format, calling 
for reduction in size from the bulky 
18x10 inches to the more acceptable 
111%x9 inches. The change was made in 
April, and was accorded immediate ap- 
proval by both readers and advertisers. 

The advertisers gave their approval in 
the form of more carefully prepared mes- 
sages to the retailer, many of the ads 
being printed in color for the first time. 
Attractive illustrations and _ layouts 
changed the entire tone of the publica- 
tion. 

In editorial content, one of the innova- 
tions has been the addition of an edi- 
torial page, on which the magazine has 
taken definite, challenging stands upon 
questions vital to its readers. There have 
been disagreements from the readers, 
and The Southwestern Retailer has given 
full publicity to the other side of each 
question, with the result that problems 
of greatest interest to its readers have 


oice of the Market 


been “aired out” to the satisfaction of all. 

Another addition has been the monthly 
fashion chat by Leonore Chilton, well- 
known and widely recognized Dallas fash- 
ionist, written exclusively for The South- 
western Retailer. 

Two members of the Dallas Chamber 
of Commerce staff are regular contribu- 
tors to The Southwestern Retailer. “Here 
and There,” by Henry W. Stanley of the 
trade extension division, is a brief month- 
ly high-lighting of the interesting mer- 
chants and communities Mr. Stanley 
visits. “Reviewing the Trends,” by E. F. 
Anderson, secretary of the Wholesale 
Merchants’ Association, is the gleanings 
and interpretation of current discussions 
and philosophies in merchandising. 

In recent months, The Southwestern 
Retailer has put up a strong fight against 
the price-slashing theory of merchan- 
dising, and has published a number of 
articles supporting its views. 

Each month there is published a brief 
personality sketch of one of the South- 
west’s outstanding retail merchants. Two 
recent articles have dealt with the lead- 
ers of the Dallas market whose present 
positions and seniority made them of un- 
usual interest to the retail readers. 

Other features have been planned for 
inclusion in the Fall issues of The South- 
western Retailer. 


ope 
Former Dallas Man 


Promoted 

C. P. Couch, formerly vice-president and 
general manager of the Southern Ice and 
Utilities Company of Dallas, was elected 
president of the Louisiana and Arkansas 
Railway Company at a meeting of the 
board of directors of the railway company 
in Shreveport, Wednesday, according to 
information received at the Dallas Cham- 
ber of Commerce Thursday morning. Mr. 
Couch succeeds as president, his brother, 
Harvey C. Couch, a director in the Re- 
construction Finance Corporation. 

Mr. Couch came to Dallas in 1927 to 
assume the management of the Southern 
Ice and Utilities. He remained in this 
work for two and a half years and in 
March, 1930, was called to Shreveport to 
assume the executive vice-presidency of 
the Louisiana and Arkansas Railway. One 
of the major improvements made in the 
system during Mr. Couch’s executive 
vice-presidency was the extension of the 
L. & A. from Greenville into Dallas, to 
take effect in the near future. Mr. Couch 
began his railroad career in 1906 as a 
fireman. Since that time he has been 
identified with the telephone, power and 
light industries and is noted as one of the 
outstanding public utility authorities in 
the nation. 
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“They Say” 


It is a real conundrum—Do men gossip more than 
women? Once, possibly not, but now, who knows? 
Many men in these days have little to do and perhaps 
they have become prone to gossip, out of sheer 
ennui. At any rate, the charge 
is made that careless persons, 
more men than women, are 
too loose with their tongues, 
hinting at disaster to banks 
and business firms, even those 
of the most solid character. 


The frequent users of “they 
say” are more thoughtless 
than malicious. Misery loves 
company and, perhaps being 
themselves in financial diffi- 
culties, they imagine others 
must be also and hence roll as 
delicious morsles under their 
tongues street-corner gossip 
and idle tales that they take 
no pains to investigate. 


Dallas business houses, in 
fact, are in rather good shape. 
The weakest have gone, the 
remainder are naturally elimi- 
nating waste, retrenching ex- 
penses, adopting better busi- 
ness methods, and getting in 
shape to handle the larger 
business that coming prosper- 
ity will bring. They have 
shortened sail, are running 
before the storm, but they 
have experienced and respon- 
sible officers on deck and 
they expect to weather 
through in good shape, awaiting the time when the 
clouds pass with returning sunshine. 

Empty heads must clatter and will continue “they 
say.” No honest citizen, however, who thinks at all, 
will steal reputations away by spreading false ru- 
mors. The reputation of an honorable business firm 
is as precious to it as a woman’s reputation for virtue 
is to her. If gossips would determine to verify their 
information before repeating it, they would remain 
for all purposes as dumb as oysters. They surely are 
dumb, if they gossip idle tales—Reprinted by re- 
quest from The Dallas News, June 6. 


aoe 
Time for Loyalty and Discretion 

Since the inflation period began The Times Herald 
has repeatedly deplored the circulation of unfavor- 
able and unfounded rumors concerning business 
firms and institutions. 

It is to be hoped that the effort of President 
Arthur L. Kramer of the Chamber of Commerce to 
stop such rumors at their source will meet with 
success. 
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Persons who like to give an appearance of being 
“on the inside” by broadcasting bits of supposedly 
confidential information are hard to suppress, 
Nothing can silence them except realization that 
they are hurting themselves. 

The small fry of gossipers enjoy spreading rumors 
but in a large number of in- 
stances the reports that they 
repeat and exaggerate are 
started by men or women in 
trusted positions who lack a 
full sense of responsibility, 


It is regrettably true that 
rumors concerning the dis- 
tress of many firms and insti- 
tutions are started by em- 
ployes of those concerns. 
These employes, some of 
whom hold high positions, do 
not realize that they are hurt- 
ing their firms and, of course, 
themselves. They forget that 
whatever they say will be 
picked up and exaggerated. 

And it must be admitted 
that some persons stoop to 
the using of a “whispering 
campaign” as a method of in- 
juring competitors. They for- 
get that this unfair form of 
competition works like a 
boomerang and _ eventually 
hurts them as much as it does 
anyone else. 

Every citizen should resolve 
not to repeat any unfavorable 
report. And every employe, 
official, director or other per- 
son connected with each insti- 
tion should refrain from “talking shop” unless he 
can avoid providing material for gossipers.—Re 
printed by request from Times Herald, June 16th. 


ee 
Forget It 

Isn’t it both strange and pathetic how some people 
with really a desire to be fair and just will listen to 
scandal and gossip and thoughtlessly pass it on? 

Has slander or gossip ever done anything con- 
structive? Can it be justified or excused on any 
grounds? 

Most of us inherently believe in fair play and yet 
we will listen to the scandal-monger and gossiper 
without demanding proof of his statements. 

What satisfaction is gained by saying mean things 


about someone else, even if they be partially | 


true? The scandal-monger is really worse than the 
person he is gossiping about. 


Many a man has been whipped and discouraged be | 


cause of idle slander. Many a woman has lost her 


chance in life because of some hateful scandal | 
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monger. Many a business has been ruined because 
of some careless gossiper. 


Cowardice is exemplified in its worst form by the 
slanderer, scandal-monger and gossiper. God pity 
them, for they are worse than the poor sinner or the 
one who has erred. 


If you see a tall fellow ahead of the crowd, 


ing A leader of men, marching fearlessly and proud, 
dly And you know of a tale whose mere telling aloud 
ess, Would cause his proud head to in anguish be bowed, 
hat It’s a pretty good plan to forget it. 
If you know of a thing that will darken the joy 
10rs Of a man or a woman, a girl or a boy, 
‘ That will wipe out a smile, or the least way annoy 
im- A fellow or cause any gladness to cloy, 
hey It's a pretty good plan to forget it. 
are —Reprinted by request from April DALLAS. 
1in § 
ka | _— 
hat Gossip Harms Everyone 
dis- On this page is an editorial from The Dallas News, 
ast ' a John Knott cartoon, and an editorial from the 
em- {§% April issue of “Dallas” concerning gossip, reprinted 
Tns. F at the request of the officers and directors of the 
of Chamber of Commerce and a large number of mem- 
oy = bers. 
om ; During the past few weeks the Chamber of Com- 
that [= merce has traced to their sources many rumors. One 
| be was to the effect that one of the largest firms in the 
1. city was shortly to close down—this was started by 
tted a discharged employee with malicious intent. An- 
to other concerned the personal affairs of a high-rank- 
P. ing officer in a business institution, started by a 
fit : careless remark which grew with each telling. A 
Pred : factory reorganized and the word soon got over 
- ; town that the firm was bankrupt—an employee told 
n @ ) a friend that the factory was not doing very well 
ee P and the story was distorted into unbelievable pro- 
ped if portions. 
' These are but a few outstanding instances of how 
a 2 gossip can spread, and though these firms are so 
‘ ble solidly founded as to withstand the slander yet much 
rabé fe = harm undoubtedly was done—how much no one can 
_ estimate. 
sti Character, whether it be in an individual or a busi- 
3 he hess concern, is an inherent quality of which the out- 
_Re- ward evidence is Reputation, and it is on reputation 
h. that business is done. 
But aside from the loss to the firm, or even aside 
from the question of right or wrong, any person who 
wit injures a Dallas firm indirectly injures himself. The 


; welfare of the entire city and all its people depends 
en t0 upon the welfare of the establishments which make 
up the commercial side of life here. 


| ‘on Truly, “It is a pretty good plan to forget it.” 
ope 

d yet 
cit Murder Rampant 

_ Has the value of human life depreciated? Is a 
hings fuman life less precious to us today than during the 
tially | past? Are we becoming so hard and cold and selfish 
n the that we have no horror or regret in seeing another 

human soul sniffed into eternity ? 

od be- | Of course, we all know that values on commodities, 
t her real estate, bonds and other properties have depre- 
sndal- RP ciated very materially and it seems that from the 
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way murders, gang activities, reckless accidents 
caused from selfishness and lack of consideration of 
our fellowman, are increasing that evidently the 
most valuable and sacred of all possessions, human 
life, has maybe declined more than our worldly goods. 


This is the most serious thing facing us today. 
When a people lose their fear of God, respect for law 
and order and regard for human life they are on the 
verge of moral, physical and commercial collapse and 
chaos. 


Gangsters must be eradicated, murderers must be 
severely punished and reckless driving stopped. Just 
think, during the short time of 48 hours in our city 
during the last month, gangsters cowardly murdered 
an officer of the law, two murders were committed 
on flimsy excuses, a woman disfigured and four peo- 
ple killed and over a dozen injured in automobile ac- 
cidents. Such a record is a disgrace to our city and 
a reflection upon our citizenship. 


Life is a sacred thing and we can not shirk its re- 
sponsibilities and disregard its fundamental laws of 
right and wrong without being ultimately severely 
punished. What we owe to life we. must certainly 
pay. 


ope 


Pay Day 


Everyone has cussed the depression and blamed it 
for all their troubles, both real and imaginary, but 
very few have admitted in any way that after all 
we may have brought this depression on ourselves. 


We don’t like to remember about the joy ride we 
took back in 1927 and 28, and how, in our optimism, 
we increased and inflated values by speculation; how 
we really lived beyond our incomes; and credit was 
too extended; how we lost sight of the fact that 
there always has come a pay day in the past, and it 
would surely come again. 

Then when the inevitable happened it rather dazed 
and frightened us and we complained and cried and 
hesitated to face the facts and settle down to hard 
work and realities again. 


The American people have been spoiled. Even in 
hard times we are about as well off as most people of 
the world in good times. The natural resources of 
our country are so great that we have had the high- 
est wages and best living conditions in the world. 
Consequently the blow was especially hard to us. 


But the American people are normally good sports, 
sound thinkers, resourceful and aggressive and the 
depression has been a lesson to us that will ultimate- 
ly be very valuable. There is no doubt but that it 
will make us a better and greater people. 


We are now back on a sounder foundation morally, 
spiritually and commercially. We are entering a new 
and greater era of growth and development. The ad- 
justment is over and the future is bright. 


Remember, adversity is the great developer—the 
fiery furnace which purifies us and separates the 
dross from the gold. 
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“Let the Seller Worry” 


“Let us do the worrying.” 

Not long ago that was one of the favor- 
ite answers given by the salesman when 
a prospective customer objected that he 
might not be able to pay for the article 
he was being urged to buy. An automo- 
bile salesman recently tried it on a friend 
of ours who replied: “O. K., if you'll 
promise not to worry me about it.” 


aoe 


A Valuable Idea 


After being a one-tie man for many 
years we have succumbed to the shirt and 
tie ensemble and take off our hat to the 
man who first pushed that magnificent 
merchandising proposition to the fore. 


aoe 


"Your Patronage Is 
Appreciated” 


A speaker on business recently said 
that the customer feels no obligation to 
the storekeeper, but feels that he is doing 
the firm a great favor by trading with 
him. And unless that favor is recognized 
by the merchant the customer is likely to 
go elsewhere. Right or wrong, it is well 
that the merchant remember this bit of 


psychology. 
oe 


Better Distribution 


Another important step has been taken 
in the further development of Dallas as a 
distribution center. The Dallas Sales- 
managers’ club has been organized with 
a charter membership of more than 100. 
The prime purpose of the organization is 
more intelligent distribution of mer- 
chandise from Dallas, and improved sales 
technique. 


Slow Turnover 
A friend of ours, proprietor of a small 
hardware store, was delighted over the 
sale of a peculiar type lawn sprinkler 
which he had in stock for 10 years, a very 
expensive gadget for which he paid $5 
and hoped to sell for $10. He was glad 
to sell for $5, however. Interest at eight 
per cent, not compounded, shows that the 
actual cost of the sprinkler was $9. 


oe 


She Stays Sold 


Henry Stanley has this to say about 
the deliberate customer: She is born that 
way. She refuses to be hurried. Give 
your sales talk in orderly fashion and 
don’t stop talking just because she hasn’t 
said anything. She is thinking, and if 
you stop, it may break her train of 
thought. I rather like the deliberate 
customer. She never sends things back. 
When you sell her, she stays sold. 


ope 
Who Are Old Men ? 


A man, complimented on his good 
health, said that he was 67. “But,” he 
added, “I am still young. I have discov- 
ered that the only old men are those 
who are 10 years older than I. That has 
been so since I was 10 years old. In my 
own estimation I have always been a 
young man.” 

That is true for all of us. 

Our parents were always old people to 
us. They seemed as old at 30 as at 70. 

e 


They're Off 


“Didn’t you have any luck at the 
races?” 

“Luck! When my horse passed me I 
leaned over the fence, pointed, and yelled: 


>” 


‘They went up that way’. 
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Dallas Still Grows 


(Continued from Page 8) 


Dallas market are men’s clothing, silk 
hosiery, underwear, and many others. 
The Dallas house dress industry has as- 
sumed leadership in the nation and now 
sends merchandise to every state in the 
nation and to many foreign countries. 
Distribution methods have been over- 
hauled and industrial Dallas is now ready 
for the increase in business that is soon 
to follow the slack period. 
New Railroads 
Two railroads have been added to Dal- 
las’ distribution system raising the 
number of trunk line roads from nine to 
eleven during this short period. The 
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Texas and Brazos Valley has already 
established service and the Louisiana, 
Arkansas and Texas entry into Dallas 
has been approved by the Interstate 
Commerce Commission and will be ef- 
fected within the next few weeks. 

And So—— 

Dallas continues to grow. As the 
farmer uses his rainy days to rebuild his 
fences, so does Dallas take advantage of 
slack periods to make a careful study of 
its foundations for the future—strength- 
ening weak places, rebuilding obsolete 
features, getting ready for the inevitable 
resumption of rapid growth. 

Dallas is not a city of whiners, but 4 
city of builders. Who can deny this after 
studying the record above? 































































































THE FOOD and GROCERY 
BUSINESS IS the LARGEST 
SINGLE BUSINESS in the World 


According to figures recently released by the United States 
Department of Commerce, as revealed by the Bureau of Census, 
a late issue of the Retail Grocers Journal carried the following: 


The food and grocery business is the largest single business 
Page advertisements outlin- in the world. It is twice as large as the motor vehicle business, 
ing the advantages of trad- about one and one-half times as large as the entire motor indus- 
ing with DALLAS owned try, including cars, gasoline, tires and accessory sales. The food 
INDEPENDENT FOOD volume is approximately twice as large as the apparel business, 
STORES will appear each six times as large as the furniture business, eight times as large 
month in this magazine, be- as the hardware industry and five times as large as the entire 
ginning in the August issue. drug business. 


The census reveals some very interesting facts concerning the 
food business. It states that the food chains captured 28.5 per 
cent of the country’s total volume of food sales. When general 
merchandise and department stores with food departments are 
taken into consideration, the percentage is slightly less. The 
net sales of the group of chains is given as $3,508,923,218 and 
for the independent outlets $9,256,273,984. 


Independents still are by far the dominating factors in food 
distribution. They still control 70 per cent of the volume and 
they can look to the future with hope and confidence. 


The following table shows that there are nearly four hun- 
dred thousand independent grocery stores and 55,847 chain 
grocery stores: 


Independent grocery and combination stores____-__-__- 256,754 
General merchandise stores selling groceries 

Delicatessen stores 

Meat markets selling groceries 


Total independent food stores 





Chain grocery and combination stores 52,514 
General merchandise chains selling groceries___________ 2,400 
Meat markets selling groceries 933 


Total chain food stores 55,847 
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How large can a family party be? 


Oak Cliff is still wondering about the 
answer. The spirit of community inter- 


est and the civic activities west of the ‘ 


Trinity river result in a great number of 
suburban gatherings during the course 
of the year. But not since the pioneer 
days of village life until 1930 had there 
been a serious effort to have a great get- 
together of the “Oak Cliff community 
family” and their friends. 


In the summer of two years ago the 
idea was developed by the Oak Cliff- 
Dallas Commercial Association that it 
would be a happy tribute to the spirit of 
friendliness, which is featured as one of 
Oak Cliff’s characteristics, to arrange for 
a huge party of such scope of appeal and 
arrangements as would bring together at 
one time a true representation of Oak 
Cliff families. 


Arrangements were made to hold the 
party at Kidd Springs—a recreational 
center of Dallas, conveniently located, 
with delightful facilities for just such an 
affair—and the final click of the gates 
that night showed that 19,500 people had 
attended. 


The same general idea of getting to- 
gether in a friendly, informal fashion 
was developed last year and the attend- 
ance total increased to 24,500. 


The remarkable success of the idea has 
already entrenched it as a distinctive 
community institution and the Commer- 
cial Association’s plans have been mov- 
ing along rapidly for the third commu- 
nity get-together at Kidd Springs on 
July 19th. Indications are that the at- 
tendance will set a higher mark than has 
yet been reached. 


These community gatherings have 
been given the official name of the “An- 
nual Oak Cliff Good Will Picnic,” but 
the spirit and distinction of making it a 
friendly gathering for pure entertain- 
ment and fellowship have been zealously 
observed. Speeches, which constitute the 
program of the average picnic, have been 
strictly taboo; politics, which mark the 
average gathering at this season of the 
year, is barred and even sales of any 
sort are not allowed in the picnic area 
of Kidd Springs—everything, including 
admission to the recreational park, is 
free to the guests. 


These invitations to the picnic are in 
the form of good will cards which are 
distributed liberally and without cost or 
obligation by merchants of Oak Cliff 
and members of the Commercial Asso- 
ciation. 


The big party starts with an afternoon 
parade which includes floats represent- 
ing the various organizations and com- 
munity activities, commercial interests 
and a liberal sprinkling of comedy. 





Oak Cliff News 


Business houses of the suburban area 
are invited to close at 3 o’clock in the 
afternoon of the big party and the picnic 
program continues from late afternoon 
until 10:30 p. m. Im line with previous 
plans, this year’s program will be 
crowded with entertainment, featuring a 
special schedule for children in the af- 
ternoon and three hours of variety acts 
during the evening. Loud speakers car- 
ry the program throughout the picnic 
grounds, a midway of exhibit booths 
showing the commercial activities of Oak 
Cliff and free favors and souvenirs add 
further to the party atmosphere. No at- 
tempt is made to feed the huge crowds 
but ample provision is made for basket 
lunches and supplementary items that 
are distributed, which included, last year, 
600 gallons of iced sweet milk and thou- 
sands of miniature loaves of bread. 


While the big party is primarily for 
families of Oak Cliff, tickets are avail- 
able on request to all citizens of Dallas 
county, and attendance in the past two 
years included representatives from all 
sections of the city and communities ad- 
jacent to Dallas. 


Details of the occasion are handled by 
a number of Commercial Association 
committees with Grady Niblo as general 
chairman. 


The slogan of the picnic is embodied in 
the thought that “friendly folk like a 
community where something is going on 
for their pleasure.” 


ode 


The deserving unemployed respond to 
the spirit of being helped to help them- 
selves. 


This is the experience of the Oak Cliff 
Free Employment Service, which has 
been in operation since December 15th, 
as an auxiliary to the suburban cham- 
ber of commerce, with the assistance of 
the County of Dallas and the co-opera- 
tion of various Oak Cliff community 
groups. 


Recently a group of unemployed, who 
have been clients of the exchange prac- 
tically since its inauguration, voluntarily 
submitted a proposal to spend three 
hours each week in soliciting odd jobs to 
increase the number of placements being 
made by the office. 


This is just one of a number of inci- 
dents that have shown the spirit of en- 
terprise and co-operation on the part of 
men and women who receive the advan- 
tages of the exchange’s operations. 


This attitude of appreciation and ac- 
tive assistance from the unemployed has 
been an inspiration to the Commercial 
Association’s committee which has 
guided the policies of this community 
employment effort, 








Systematic plans for the solicitation of 
jobs by the unemployed will be inangu- 
rated in July. 


Another constructive phase of the ac- 
tivities of the exchange is the plan to 
institute a series of daily talks to the 
unemployed who frequent the exchange 
quarters by vocational guidance teachers 
living in Oak Cliff. The lectures will be 
distinctly practical and informal and 
made possible through the voluntary as- 
sistance of vocational instructors. 


Ralph Estep, director of the exchange, 
reported recently that the office had ob- 
tained 1,112 job placements, of which 
slightly less than one-fifth had been of 
three months’ duration or longer. A ma- 
jority of the jobs filled have been of 
temporary character. Robert Ogden, 
chairman of the Commercial Associa- 
tion’s employment committee, has ex- 
plained his enthusiastic belief that the 
policy of the exchange to “help the un- 
employed help themselves” has proven a 
successful operating policy. 


The Oak Cliff exchange has received a 
favorable acknowledgment of the U. S. 
Department of Labor by the appointment 
of Mr. Estep as a special agent of the 
department as a dollar-a-year man and, 
according to the Oak Cliff office, the 
privileges that go with the appointment. 


ope 


The Oak Cliff Little Theater, under the 
leadership of R. C. Dolbin, newly elected 
president, has already stated an ambi- 
tious program for the 1932-33 season 
which opens formally next fall. 


A strong bid for the development of 
additional new community talent, a 
readier response to community thought 
on types of productions, and the in- 
clusion of at least one production of the 
season featuring outstanding musical 
talent, are embodied in the plans for the 
coming season. Louis Veda Quince, who 
recently concluded his first year as di- 
rector at the Crawford Street playhouse, 
has been unanimously re-elected as men- 
tor for the forthcoming season. 


oe 


Why do you poets always speak of the 
moon as silver? 
It’s because of the quarters, I suppose. 
ode 


Weary Willie dropped on the ground 
beside Tired Tim, folded his coat up 
under his head, and relaxed with a deep 
sigh of contentment. 

“Tim,” said he, “I feel just like a flap- 
per.” 


“Whatta ya mean, like a flapper?” 


“Why, last night a naughty brake- 
man made me walk home from a ride.” 
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vation 6/3" 
Elevatior: 620" 





Irwin Dell 
Westmoreland & 
Berry £1630 


Gladstone & Ravina 
Llevatiora 576" 
Sey Park 
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Main &Houston Elevators 430" 
Union Station Tracks Elevator 40" 


Industrial District Elevation 400' 


Triruty River Bed Elevation 370’ 


OAK CLIFFOx fop of the Hills/ 


. 


ee 


In point of elevation, the highest residen- 
tial sections of Dallas are in Oak Cliff. In 
comparison with other portions of the city, 
Oak Cliff is, on the average, nearly one 
hundred feet higher! It is, then, figura- 
tively and actually, on top of the hills. 


That is why Oak Cliff is so Cool. 


There are many reasons why Oak Cliff is 
a fine place in which to live good 
neighborhoods, good neighbors; numerous 
shopping districts, many public resorts of 


pleasure, accessibility because of through- 
traffic thoroughfares. And now, because it 
is delightfully cool. 


People who live in Oak Cliff will not re- 
side elsewhere. Home owners, especially, 
are proud of their suburban community. 
They love it because of its many advan- 
tages. When you become better acquainted 
with this friendly, fast growing, nature fa- 
vored section of Dallas, you too, will want 
to live here. 


T his campaign is sponsored by the business men of Oak Cliff through 


their organization, the Oak Cliff-Dallas Commercial Association. 


AK CLIFF 


.... that friendly, fast growing, nature favored section 
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istory of Dallas 


FROM 1841 DOWN TO DATE 





DALLAS WAS LIGHTED WITH 
GAS JUNE 22 1874 











Continued from June Issue 





WE WON'T 
HAVE TO 
WORRY 
ABOUT 
WATER 
NOW / 


ON HILL AT 
HARWOOD AND MAIN 


IN 1876 DALLAS SOLVED 
THE WATER PROBLEM 
























THE SIDEWALKS 
ARE FLOATING 


















377 IT RAINED ALMOST 
DAILY FROM OCT.UNTIL SPRING 
























On t..e night of June 22, 1574, Dil.as was Crt 
lighted with gas. Leading citizens gathered 
at the gas plant, where congratulatory 
speeckes were made. 


In August of this same year, the First Na- 
tonal Bank of Dallas succeeded the Dallas 
County Bank. Its first president was John 
Kerr. 


Illustrations courtesy Padgett Printing Co. 


aie Gate. ler ac kees ehp alone Rabat hem tia ae eeies segs 
tank filled with water from Browuer’s Spring 
and was located at the corner of Main and 
Harwood streets. It was constructed by a 
private corporation of which W. A. Conner 
was president. 

A system of sewerage consisted of a surface 
drain on te business streets and a two-foot 
pipe on Main and Elm streets, extending from 
Murphy and Market streets to the river. 









No streets were paved. A proposal to pave 
the business section with two-inch pine boards 
was condemned as unhealthy, of short dura- 
bility, and because it would create an abode 
for rats. Teams sunk in mud knee deep. The 
very hair on the legs of many horses was 
pulled off by the sticky mud. Wagons were 
abandoned and danger signs were posted at 
various points on Elm and Main streets. 


To be continued in August 











Five-Cent Cotton 


While prices of most commodities did 
not change greatly during the past week, 
July cotton sold for a time at 4.95 cents 
a pound, the lowest level reached for 
contracts in the history of the New York 
Cotton Exchange. A number of factors 
affecting the immediate trading outlook 
combined to produce this result. Recent 
reports have indicated rather less curtail- 
ment of acreage than was originally 
expected. Weather conditions have been 
favorable to a large yield. Last year’s 
bumper crop continues to exert a de- 
pressing influence on this year’s prices. 
The carryover of 12,984,000 bales on 
April 1 was the greatest ever reported 
on that date by the Department of Agri- 
culture. 


For the large part of the country 
dependent on cotton for a livelihood, the 
present range of prices is profoundly dis- 
couraging. Yet there are certain more 
favorable if less prominent influences in 
the present situation which can not be 
dismissed as unimportant. The carryover 
is enormous; but large inroads have been 
made on it during recent months, when 
domestic consumption exceeded last 
year’s figures by a wide margin. Exports 
to the Orient reached a high point earlier 
in the year, though sales to that quarter 
have recently fallen off. One disturbing 
factor in the market is at last in process 
of removal. The Federal Farm Board, 
which set out hopefully to “stabilize” 
prices at more than three times their 
present value, has announced that during 


Page Twenty-Two 





the next twelve months it will dispose of 
half of its unwieldly surplus. 


The great need of the cotton producers 
at the present time is recovery of export 
markets. Advocates of economic isola- 
tion talk of “forgetting Europe” and 
“getting out of the depression by our- 
selves.” This may be good advice for 
industries whose output is intended main- 
ly for home markets. But it is small 
comfort for the millions of cotton farm- 
ers who are dependent for prosperity on 
the sale of at least half of their crop 
abroad. For these producers any effort 
to get rid of some of the present barriers 
to international trade holds more promise 
than a renewed attempt to control prices 
by artificial means.—New York Times. 


ope 


Elaterite Firm Opened 


The best time to start a new business 
is when times are bad or in a period of 
depression, according to Messrs. C. W. 
and H. E. Hobson, long connected with 
the General Electric Company and for- 
merly known as the Hobson Electric 
Company. 


Having been in the electrical business 
most of their business lives, these gen- 
tlemen realized the necessity of protect- 
ing machinery steel structures and all 
items subject to depreciation by rust and 
corrosion. It is not strange, therefore, to 
find them heading one of the newest 
business enterprises that has come to this 
city in recent months and which firm 
specializes in industrial maintenance or 













protective paints and roofing materials 
tor business or industrial houses. 


The articles sold by this firm, The Ela- 
terite Products Co., 2712 Live Oak St, 
Dallas, Texas, are known as PER-MENT 
PRODUCTS and are made from ores 
called Gilsonite and Elaterite, both be- 
ing obtained from vast mines in Utah and 
which are practically the only sources of 
these ores in commercial quantities in the 
United States. These ores were known 
to the ancients, apparently, for we find 
many specimens of this kind of product 
used in sealing the crypts, vaults and 
even in mummies, obtained from excava- 
tions recently made in Egypt and in the 
Holy Lands. The secret of making paints 
and roofing materials from these prod- 
ucts apparently passed into oblivion at 
that time for not until a vast amount of 
research work had been accomplished by 
the leading chemists and scientists of the 
land in recent years, was it again dis- 
covered how this process might be 
repeated. 


The outstanding features of the prod- 
uct are, that the materials are absolutely 
impervious to acid alkali, electricity, 
water and nitrogen. The material is ab- 
solutely poreless and is indestructible by 
any element in nature, except intense 
heat. (See Scientific American, lec. 6, 
1916.) 


Leading engineers, maintenance super- 
visors, architects and steel construction 
men are finding this product fills a long- 
felt need, offering protection afforded by 
few other materials. 
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This series will be continued in August. Portraits by Browne & Browne. 
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What About Taxes? 


(Continued from Page 9) 


ice, and power and light, and uniforms,— 
not only for the service, but for cadets in 
schools; the operation of steel foundries, 
of renting houses, maintaining broad- 
casting stations, manufacturing paint and 
awnings. Both army and navy operate 
dairy herds. The army operates a cattle 
ranch, and slaughter house and an ice 
cream plant. 

Give John Citizen the chance to vote 
on whethsr his money should be used for 
carrying public officials, their sisters, 
their cousins, their uncles and their aunts 
on army transports at $1 a day. Give 
him a chance to say whether his money 
should be spent for the army operation of 
barge lincs, telegraph cable and ware- 
houses. Whether the army and the navy 
should operate beauty shops, dressmaking 
establishments, tailor shops, laundries 
and dry cleaning establishments. I be- 
lieve his vote would be decisive, that, 
while he is for maintaining national de- 
fense, he is also for returning to private 
citizens. these activities which belong to 
the private citizen. 

Give the voter a chance, as he pays his 
increased postage to decide: whether it 
should be used for rural carriers who 
work only two hours a day for eight 
hours’ pay; for the post office operations 
in the banking business, the express 
business, the manufacturing business and 
the insurance business. 

Give him a chance to say whether that 
money should be used for maintaining an 
army of civil employees throughout the 
world. Senator Vandenberg pointed out 
recently that we have 69 Federal repre- 
sentatives in Buenos Aires, 70 in Mexico 
City, 34 in Copenhagen and 60 in Vienna 
—including representatives from the ag- 
ricultural department, the Farm Board, 
the treasury department, the navy, the 
army, the department of commerce, and 
so on. In these four cities for this dupli- 
cated service, John Citizen pays $865,000. 

Give him a chance to say whether his 
tax money shall be used to equip and op- 
erate restaurants; whether the Federal 
Reserve shall rent offices in competition 
with local property owners. 

It would be a grand issue if the citizens 
were given an opportunity to vote on the 
multitudinous and multifarious “serv- 
ices” which a paternalistic government is 
now wishing upon him, 60 million aids 
and helps from the Government printing 
office last year. I know how one farmer 
who wrote me this week v:ould vote. “We 
have,” he says, “in our beautiful com- 
munity an agricultural agent, an agricul- 
turist, a leader in home economics— 
delightful people all of them—in addition 
to thousands of bulletins available on 
every conceivable subject. Yet no help 
in preventing farmers being sold out for 
taxes. 

“Farmers are ready,” he said, “to see 
an end of all these luxuries (the expense 
this year is $333,000,000, an increase of 
113 per cent over 1927) if they could get 
another kind of help, namely, help from 
taxation. 
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“I have a notion,” he adds, “we would 
have more money for taxes and an oe. 
casional personal need if we were allowed 
to run our own affairs without being 
managed.” 

Every one of us, whether farmer or 
manufacturer, whether wage earner or 
merchant, has to resolve for himself that 
he will accept no special privilege at 
John Citizen’s expense. There are very 
few of us who, at one time or another, 
have not been guilty in some degree, But 
the time has now come for all of us to 
resolve that we stand by those princi- 
ples, principles we never meant to 
abandon, whatever temporary yielding to 
temptation there may have been, and in- 
sist that what we need is most adequate 
and efficient performance of govern- 
mental functions and an abandonment by 
government of all the other functions 
built up and developed for the personal 
advantage of one or another group of us, 

I am inclined to believe the question of 
activities for which the taxpayer pays 
and which are responsible for the strug- 
gle to balance the budget, would create 
a real issue for the voters next Fall. I 
submit a slogan, “Bring Back Govern- 
ment to Its Proper Province.” 

Vociferous minorities demand that 
government, which they always spell with 
a capital “G” should become a great wel- 
fare agency. There are many things 
social we should like to do and do quick- 
ly, but government, like the individuals 
who compose it, must pick and choose 
from innumerable projects which press 
upon its benevolence, if those who ulti- 
mately must pay are to preserve their 
own economic independence and ability to 
pay. 

No solvent state can be built upon a 
bankrupt citizenry. And there is a 
higher principle involved. One would 
think, from the welter of paternalistic 
proposals, that all had agreed the price 
we pay for individual liberty is too great, 
that we must be protected against our- 
selves. The hazards of failure are to be 
taken away, but at a price. With those 
hazards of failure are to go the chances 
of success. 

We must get back to our original con- 
ception of government. A social com- 
pact, set up to protect your life and 
property, adjudicate contractual disputes, 
and provide against an outside enemy. 
We must clear up the governmental 
jungle in which we have lost ourselves. 

We have a habit of celebrating the use- 
ful part the plough has played in our na- 
tional development. I suggest that the 
axe has not outlived its pioneer useful- 
ness. The clearing of the wilderness of 
government is the need of the our. If 
there was fruitful service in opening the 
way for industry and commerce against 
the adversities of nature, how great is the 
present opportunity to thin out the en- 
croaching jungle of government activ- 
ties, no less deterring to business and the 
individual than the dense forest barriers 
which challenged the Americans of a 
earlier day. 

This is an issue which must be met 
Every philosophical student of goverl 

(Continued on Page 26) 
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PANSY TEA ROOM 
LEAFE 2916 Maple, Opposite 


Stoneleigh Court 
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10% 


Discount 


Special plate 
lunch, 35¢ 
Dinners, 50¢ & 75c 
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W. T. SAVAGE, Texan, 
Lawyer in Dallas 29 years. 
Representative, Dist. 51, 
Dallas, Kaufman and Rock- 
wall Counties, last 4 years. 
Record in 8 House Jour- 
nals in office, 709 Praetorian 
Building. For economy and 
the home. Prevent waste 
and extravagance. Reduce 
expenses rather than in- 
crease revenues. Qualified, 
conservative and experi- 
enced. Ask your neighbor or some one in 
position to know. Credit always given friends 
for nomination. Thanks. 
Democratic Primary, July 23, 1932 
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Competitors’ ? 





THE House 
OF COMPLETE 
PRINTING 


SERVICE ‘ a ° 
Printer’s invoice. 


McKINNEY AT FAIRMOUNT 





How Does Your Literature 
Compare With Your 


In these days of reduced budgets, people are 
spending more time in selecting the things for 
which they spend their money. They are spending 
more time in studying Advertising Literature in 
an effort to determine the best buys. Purchases are 
determined more by “family conferences” than 
ever before in our history. In these “family con- 
ferences”, how does your Advertising Literature 
compare with that of your competitors? 


THE TEXAS PUBLICATION HOUSE has con- 
tinued to maintain its policy that Good Printing, 
produced in the most economical manner, is far 
better economy than “Cheap” Printing, for 
“Cheap” Printing will not produce results. 


After all, the value of a job of Printing should 
be measured by your sales report and not by the 


Texas Publication House, Ine. 
PHONE 7-1174 


DALLAS, TEXAS 
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What About Taxes? 


(Continued from Page 24) 
ment and democracy, Plato, Locke, Hume 
Spencer, de Tocqueville, predicted that 
the rock upon which democracy would 
break, is increasing governmental! over. 
head. As it grows, the public is less and 
less able to resist the bureaucracy it 
builds up, a bureaucracy, articulate, or- 
ganized, knowing what it wanis, and 
constantly on guard against retrench- 
ment. Ultimately, as Sir William Flin- 
ders Petrie nuts it, democracy eats itself 
up. We are spending in this democracy 
$30,000 each minute of the 24 hours for 
governmental activities. I have been 
talking just 13 minutes. During this time 
we have expended $390,000, a third of a 
million, and shall continue to spend at 
this rate throughout the night and to- 
morrow night until this greatest of all 
issues, Man versus the State, is settled, 
Give John Citizen a fair chance to meet 
this issue. 

oe 


The Oil Problem 


(Continued from Page 18) 
provisions should be enacted in the sey- 
eral oil-producing states entitling one 
land owner to protect himself by injunc- 
tion and in damages against drainage or 
damage to his property by the operations 
of another producer in violation of the 
orders of the conservation authorities, 
This will substitute order and the respect 
for the other fellow’s rights for the 
piracy heretofore prevailing. 

In approaching the problem of con- 
trolling the production of crude oil to 
market demand in order that waste may 
be prevented and a valuable natural re- 
source conserved, it is fundamental to 
recognize that all owners in a given pool 
are bound together by the character and 
habits of oil and gas in their natural res- 
ervoirs underground. Producers are 
entitled to enjoy in common the benefits 
that arise from the reservoir pressure, 
the expansion of the gas, and the orderly 
encroachment of edge or bottom water; 
and they can only enjoy these benefits 
fully if the production from the pool is 
intelligently controlled. The correlative 
rights of the various owners must be 
equitably adjusted and their general wel- 
fare protected through the prevention of 
waste. 

I realize that in proposing a remedy 
for the ills of the oil industry which in- 
volves the exercise of the police power 
of the state governments, and the ¢o- 
operation of Federal authorities, I shall 
be charged with turning our business 
over to the government to be run by it. 
It will be objected that the remedy pro- 
posed invites and promotes government 
interference in private business. In re- 
ply, I would point out that a part of the 
proposed solution, namely, the relief from 
the restraint of state and Federal ant 
trust laws, is in fact a step in a direction 
away from government interference. 
Furthermore, I am convinced that the 
course I recommend will avoid—not ™ 
volve—greater interference in business. 
It does not lead to a maximum of govern- 
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ment surveillance, but only to that degree 
of government co-operation which will 
enable and permit physical and economic 
laws to function without restraint. If 
some such steps are not taken for the 
industry in the near future, government 
will be driven by public interest to meas- 
ures of control of the industry that must 
prove to be even more radical and drastic. 
oe 


Texas 


Texas is an old Indian word meaning 
“Friends” and the Texan of today follows 
in the footsteps of Indian tribes before 
him and lives up to the name. 

Combining the warm hospitality of the 
old South, gentle and courteous, with 
the hearty cordiality of the West, Texans 
stand ready to greet their visitors with 
the firm handclasp of the proud host. 

And why should not Texas be proud? 
With a romantic history of service under 
six flags, peopled by a hardy race of pio- 
neers whose sons have not failed in the 
ideals set by their forefathers, the state 
stands cut in the nation’s group as a 
brilliant Lone Star. 

The Texan looks behind him, about 
him and into the future pridefully, but 
not selfishly. Glad always to share his 
blessings, he welcomes the visitor, invites 
him to remain and become one of a 
courageous band of builders who are 
never tired, never discouraged. 

Texas produces in a year more than 
one billion dollars in crops. Her mineral 
production approaches that mark. Mil- 
lions of dollars’ worth of sheep, cattle, 
hogs and their products are distributed to 
the world each year from Texas farms 
and ranches. 

The visitor to the state will find much 

to do: Visit the gateway city, El Paso, 
and its sister city across the river; Fort 
Worth, where the East and the West meet 
in happy combination; metropolitan Dal- 
las, from which the world’s merchandise 
is distributed to the Southwest; busy 
Houston, where men have built a 50-mile 
channel to the sea; Galveston, great sea- 
port and famous playground; romantic 
San Antonio with its historic reminders 
of Texas’ battle for freedom; Austin, the 
capital; and its hundreds of health and 
pleasure resorts: Mineral Wells, Marlin, 
Corpus Christi, Davis mountains, and 
others, 
Texas, land of blue bonnets and mock- 
ing birds, grassy prairie and thick pine 
woodlands, marshy rice fields and high 
Plateaus, combines all that the rest of the 
nation boasts. 

Though widely different, from the 
warm citrus lands of the South to the 
waving wheat fields of the “Panhandle,” 
the many sections of the state are welded 
into a magnificent unit, through a com- 
mon heritage of history. 

“I am listening to the footsteps of 
the coming millions,” Robert E. Lee said 
on the plains of Texas 80 years ago. 

The millions have come. More are on 
their way. 

Howdy! Come in and make yourself at 


Home!—American Travel Service Bulle- 








reasons 


for having a telephone 





1 
“They’re opening the 
blani cgain? |. sure 
VD) be there!” 














2 
‘Why ves, l found your 
eeys on the dresser.” 








3 


“‘The train is 40 min- 
utes late... I'lt wait 
for them.” 























4 


“Please change my ap- 
pointment to Friday.” 

















‘Please hurry, doctor. 























HE situations above suggest the countless ways a tele 
| ese Saves time and worry. . ways in which tt 
makes lite easier and more enjoyable It you haven’t 
a telephone, we believe you're missing a lot ot -atssfac- 
tion, to say the least And emergencies do come At 
such times a single telephone cal. may be priceless. 


For only a few cents a day, you can have a teiephone 
ot your own. No more trips to the neighbors, or the 
corner store, Ca: the tecephone business office. 


SOUTHWESTERN BELL |) TELEPHONE COMPANY 
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CANNON BALL TOWEL 
SUPPLY COMPANY 
2009 Orange Street 
Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 








Have never held office, and 
never before been a candidate 


JEFF D. STINSON 
Candidate For 


State Representative 
Place No. 1 
Dallas County 


Subject to Democratic 
Primary, July 23, 1932 
“Make Texas Safe 
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HE following is a brief resume of 
the recent tax bill passed by Con- 
gress to balance the Federal 
budge. A copy of the entire act 
is on file at the Chamber of 

Commerce for the convenience of mem- 
bers. 


The following manufacturers’ excise 
taxes became effective June 21: 


Automobile—Passenger, 3%; 
2%, and accessories, 2%. 

Brewer’s wort—15 cents a gallon. 

Cameras, 5%. 

Candy, 2%. 

Chewing gum, 2%. 

Electricity, 3% (paid by consumer). 

Firearms, ammunition, 10%. 

Furs, 10%. 

Gasoline, 1 cent a gallon. 

Jewelry, 10% on articles selling for 
less than $3. 

Lubricating oils, 4 cents a gallon. 

Malt syrup, 3 cents a pound. 

Matches, wooden, 2 cents per 1,000; 
paper, % cent per 1,000. 

Phonographs and records, 5%. 

Radio receiving sets, 5%. 

Refrigerators, mechanical, 5%. 


Soft drinks—Cerea] beverages, 1% 
cents a gallon; fruit juices (except grape 
juice), 2 cents a gallon; grape concen- 
trate, 20 cents a gallon; grape juice, 5 
cents a gallon; still drinks (except grape 
juice and pure apple cider), 2 cents a 
gallon; mineral or table water, bottled, 2 
cents a gallon; fountain syrups, 6 cents 
a gallon; carbonic acid gas, 4 cents a 
pound. 

Sporting goods, 10%. 

Tires, rubber, 2% cents a pound. 

Tubes, inner, 4 cents a pound. 

Toilet preparations, 10%, except for 
mouthwashes, dentifrices, toothpastes, 
toilet soaps, 5%. 

Those taxes, excepting the tax on elec- 
trical energy, are payable monthly by 
the manufacturer, producer or importer. 
The tax on automobiles, accessories, tires 
and tubes will be effective until July 31, 
1934; on gasoline until June 30, 1933, 
and on other commodities until June 30, 
1934. 

In addition, these import taxes became 
effective June 21: 

Coal, coke or briquettes, 10 cents per 
100 pounds. 

Copper, 4 cents a pound. 

Gasoline, 2% cents a gallon. 

Lumber, $3 per 1,000 feet. 

Petroleum and fuel oil, 4% cent a gal- 
lon. 

Those taxes are payable by the im- 
porter. They will be effective until July 
1, 1934. 

The following miscellaneous taxes also 
became effective June 21: 

Telephone conversations, where charge 
is 50 cents to $1, 10 cents; $1 to $2, 15 
cents; $2 or more, 20 cents. 

Telegrams, 5% of amount charged. 


trucks, 


New Taxes....A Summary 
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Cable and radio messages, 10 cents 
each. 

Leased wire, 5% of amount charzed, 

Admissions, 1 cent for each 10 cents or 
fraction thereof on tickets costing 41 
cents or more. 


Ticket brokers, 10% of excess charged 
over regular rate. 


Stamp taxes—issues of bonds and 
stocks, 10 cents for each $100 par value; 
transfers of stocks, 4 cents a share; 5 
cents where stock sells for more than $20 
a share; transfers of bonds, 4 cents per 
$100; conveyances, 50 cents on deeds of 
$100 to $500, 50 cents for each additional 
$500 or fractional part thereof; produce, 
future deliveries, increased from 1 cent 
to 5 cents. 

Oil transportation by pipe lines, 4%. 

Safe deposit boxes, 10%. 

Bank checks, 2 cents each, to be col- 
lected by bank and charged to account of 
depositor. 

Boats of various kinds not used ex- 
clusively for trade, fishing or national 
defense, a graduated tax of from $10 to 
$200, depending on length. 

That list of miscellaneous taxes will 
remain effective until July 1, 1934. 

The higher income tax schedule, ef- 
fective as of January 1, this year, applies 
to the calendar year 1932 and to fiscal 
year ending .in 1932. The new schedule 
of rates calls for an increase from 1% 
to 4 per cent on taxable incomes under 
$4,000, from 3 to 8 per cent between 
$4,000 and $8,000, and from 5 to 8 per 
cent on incomes over $8,000. Surtaxes 
begin at $6,000 in the new law, instead 
of $10,000 in the old, and are graduated 
from 1 to 55 per cent. The maximum 
surtax under the old law was 20 per 
cent. Exemptions for married persons 
have been reduced from $3,500 to $2,500; 
for single persons, from $1,500 to $1,000, 
and the deduction of 25 per cent for 
earned incomes has been eliminated. 
Corporation rates have been increased 
from 12 to 13% and to 14% per cent for 
consolidated returns. 


The increased estate tax rates applies 
to estates of persons dying after 5 p. m. 
June 6, 1932, the time or signing the act 
by the president. 

Increased postal rates for second class 
matter become effective July 1, and for 
first class mail July 6. These rates are 
to remain in effect until July 1. 1934. 


oe 


Why the Change 


“He used to kiss me every time our 
train passed thorugh a tunnel before our 
marriage,” said the little woman, with 
sad reflections. 

“And doesn’t he do so now?” asked her 
bosom friend. 

“No, he takes a drink.”—Santa Fe. 
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Photographers 


HARRY BENNETT 


COMMERCIAL PHOTOGRAPHER 


(Successor to RayMonp Stupio) 
Phone 7-4906 





2108 McKinney Ave. 
We photograph anything anytime 





Photographers 


FRANK ROGERS 


Photographs For All Purposes 
712 ELM STREET 
Phones 2-8026, 2-8027 
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Eecsianlle Copies at Original Size, Enlarged or Re- 
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and Commercial Papers, Letters, Drawings, Maps, etc. 


JNO. J. JOHNSON 
1912 N. St. Paul St. Phone 2-8067 
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New Members 


The following new memberships and 
budget increases have been added to 
the roster of the Dallas Chamber of 
Commerce: 

Clark & Johnson, 3428 Oak Lawn and 
2106 Greenville avenue, retail grocers. 

Rupert M. Crabb, Tower Petroleum 
Building, oil operator and geologist. 

Foodtown Kitchens, Inc., Athletic Club 
Building, cereal manufacturers. 

Frank R. Foster, Inc., Tower Petro- 
leum Building, oil operator. 

National Distributing Co., Allen Build- 
ing. 

DeShong Truck Line, 2427 South Har- 
wood street. 

Associated Underwriters, Kirby Build- 
ing, broker and underwriter. 

M. J. Delaney, Inc., Tower Petroleum 
Building, oil. 

Harper Electric Co., 2225 Bryan street, 
electrical contractors. 

John R. Black, Tower Petroleum Build- 
ing, oil. 

Dallas Engineering Corp., 1115 Hall 
street, manufacturers of airplane fans, 
lamps and shades. 

Joseph Froggatt & Co., Republic Bank 
Building, insurance accountants and ac- 
tuaries. 

R. L. Hardy, Slaughter Building, real 
estate and insurance. 

McGregor & Co., 
Mortgage loans, 

Three Flowers Ice Cream Co., 3000 Mc- 
Kinney avenue, ice cream manufactur- 
ers. 

Fink Paint Co., 2603 Elm street, paints 
and oils, retail. 

Rufus N. McKnight & Co., First Na- 
tional Building, general insurance. 

Walter S. McDaniel, architect, 3200 
McKinney avenue. 

National Farm Home-Owner, 2500 Mc- 
Kinney avenue, publication. 

Sweet Cap & Neckwear Co., 1100 Com- 
merce street, manufacturers of caps and 
neckwear. 

Thurber-Capers Advertising Agency, 
Insurance Building. 

Harper Standard Engraving Co., 1615 
Royal, artists and engravers. 

Midwest Mortgage Co. (Budget In- 
crease), Mercantile Building, tax leins, 
business counsellor. 

Dailey & Keller, 1718 Republic Bank 
Building, attorneys. 

Greene Bros., Inc., 1812 Griffin street, 
laboratory, supplies and equipment; re- 
finery, gas and power plant specialties. 

Mike Lively, 1321 Kirby Building, at- 
torney. 

Dispatch Features, 1120 Fidelity Union 
Building, newspaper representatives. 


Sa 


Kirby Building, 


Useless Forces 


Father: “And there, son, I have told 
you the story of your daddy and the 
great war.” 

Son: “Yes, daddy, but what did they 
need all the other soldiers for?”—The 
Pitchfork. 





BUYERS’ INDEX 


Printers 





STEVENSON PrintincG Co. 
Member Dallas Open Shop Assn. 
First Class Printing 
Steel Die Embossing 
Copper Plate Engraving 


PHONE 17-4436 


2012 Bryan St. Dallas 





Typewriters 





JOHN SCHWARZ 
Phone 2-5708 
Dallas 
Typewriter 
& Supply Co. 


Standard and Portable 
Typewriters 
1519 Commerce St. 











Full Steam Ahead! 


No time to save on fuel when 
the going’s hard. It takes more 
steam to make the grade than it 
does to coast down hill. 


sa RNETT 
verll sings 


919 Santa Fe Building 
Phone 2-8168 
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Tourist Camps 


Camp Horn Tourist APARTMENTS, Fed- 
eral Highway No. 81, Phone 2-3840, 
(D. B. Spiller, Mgr.) Austin, Texas. 











PetrriFieD Foresr Lopces, North City 
Limits, Highway No, 2, Tel. 9871, 
Austin, Texas. 


Cafes 
“Ex Fenix” Care, 108 S. Santa Rosa Ave., 
San Antonio, Texas. 


Maverick CaFE, 621-23 Congress Av- 
enue, Tel. 7688, Austin, Texas. 


RiversipE Care, (Lonnie Wilson, Proprie- 
tor), 102 E. Houston St., San Anotnio, 
Texas. 


Hotels 


La Firre Horet, 535 S. St. Mary’s St., 
San Antonio, Texas. 
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Dallas to Secure 


Regional Office 


A large national concern, aes 20 
offices throughout the country, including 
one in Dallas, is making plans for the 
consolidating of these 20 offices and the 
establishment of eight important regional] 
offices. The company made a survey of 
its facilities, and as a result Dallas was 
selected for one of the eight regional of- 
fices. Within a short time the St. Louis 
office will be moved to Dallas, the Dallas 
office enlarged and given a wider terri- 
tory. 

The company has not yet authorized 
announcement of its plans, consequently 
its name can not be revealed at this time 


oye 


Seeking New Oil Firms 


The Industrial Department is mailing 
the following letter to a selected list of 
oil field equipment concerns: 

“Last year 11,620 oil wells were drilled 
in the United States; their total footage 
was 33,359,980. In the Southwest, 7,573 
wells were drilled, total footage, 23,378- 
208. Texas leads all states with 6,084 
wells, total footage, 19,254,626. Oklahoma 
was second with 1,056 wells, total footage, 
3,401,058. Major operations centered in 
East and North Texas, where 4,433 wells 
were drilled, with total footage of 14, 
560,711. 

“Sixty-five per cent of all wells drilled 
and 70 per cent of the total footage were 
within overnight. -travel?from Dallas. 
Thirty-eight per cent of the wells and 44 
per cent of the footage were within three 
to five hours’ driving time from Dallas. 

“These facts, derived from figures com- 
piled by the Oil Weekly, point clearly to 
Texas, and particularly East Texas, as 
the major market for oil field supplies 
and equipment. They show why Dallas 
is rapidly becoming the greatest oil cen- 
ter in the country. Dallas offers supply 
companies desiring to reduce overhead 
costs and increase net profits an oppor- 
tunity to concentrate their various 
facilities here, thereby effecting tremen- 
dous economies without in any way re- 
ducing the effectiveness of their organi- 
zations. 

“One further fact, known oil reserves 
and development trends insure that Dal- 
las will be central -with respect to 
production operations for many years to 
come. Your headquarters, once estab- 
lished here, will be soundly and 
economically located permanently. 

“If you are interested, we shall be glad 
to furnish further information, and to as- 
sist in the solution of any probleins that 
may be involved in the removal of your 
headquarters to Dallas. Negotiations 
will be regarded as strictly confidential.” 


oe 


A Poor Match 


Wife: “’Ere you are just ’ome after 
doin’ two years for arson, and now you 
can’t even make the kitchen fire draw!”— 
Indemnity. 





THE DALLAS MAGAZINE, JULY, 1932 











ye 


vic 


S$ 
iling 
it of 


illed 
tage 
1,573 
378- 
5,084 
oma 
Lage, 
d in 
wells 

14,- 


“illed 
were 
allas. 
id 44 
chree 
allas. 
com- 
ly to 
S, as 
plies 
allas 
cen- 
ipply 
*head 
ppor- 
rious 
men- 
y re- 
gani- 


erves 
Dal- 

t to 
rs to 
stab- 
and 


glad 
0 as- 
that 
your 
tions 
tial.” 


Junior Chamber News 


On To Pasadena 


The time of year has come when the 
Dallas Jaycees are looking forward to the 
biggest Junior Chamber event of the 
year, the national convention. This year 
the meeting has been moved up from the 
usual meeting time in June until August, 
in order that the delegates may witness 
the Olympic Games held in Los Angeles, 
not far from the meeting place of the 
Jaycees in Pasadena. 

More than the usual California bally- 
hoo is flooding the local Junior Chamber 
office luring Dallas youths to the land 
of sunshine and flowers. Bosses are 
hearing all sorts of tales about why 
vacations must be arranged during con- 
vention time, and wives are pleading like 
mad to accompany convention-bound hus- 
bands. 

Although the big event is a month 
away President Herzog has appointed 
two trusted members, Howard Hayden 
and Alphonso Ragland, co-chairmen of a 
convention committee. Their job will be 
to find ways and means of getting a large 
delegation to Pasadena. No doubt they 
will succeed, as where there is a conven- 
tion, there is a way. 

ope 


Two New Directors 


C. Russell Smith and Don C. Anderson 
were elected to the board of directors of 
the Junior Chamber of Commerce early 
last month, to fill the places left vacant 
by the resignation of N. A. Easter and 
Philip I. Palmer. These two men are 
comparatively new members and will no 
doubt bring some really worthwhile 
ideas into the organization. 

Messrs. Easter and Palmer will be 
remembered for their work on the agri- 
culture and live stock committee last 
year. Mr. Easter has served the or- 
ganization as executive secretary and 
vice-president. 


oe 


Wives At Luncheon 


The Junior Chamber wives’ club 
checked up on their husbands last month 
by coming in and taking charge of a 
Junior Chamber luncheon at the Univer- 
sity club. Mrs. Burton Knight, president 
of the “Wives,” presided. 

After an introduction of the officers, 
Mrs. John D. Jacobson entertained the 
group with several piano numbers and 
Mrs. Roderic Thomas gave a reading. 

Everyone seemed to enjoy having the 
wives on hand and the wives seemed to 
be satisfied with the way their husbands 
conducted themselves at Junior Chamber 
meetings. 


oo 
First 1932 Industrial Tour Held 


Over one hundred Junior Chamber 
members took advantage of the invitation 
of the Dr. Pepper Company to visit their 
Plant on Second avenue the 8th of last 
month. After a delightful trip through 
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the plant, the Dr. Pepper Company 
served a refreshing lunch and “dished 
out” all the Dr. Pepper the boys could 
drink. 

This tour was the first one of its kind 
held this year and it is the plan of the 
commitiee in charge to hold several of 
these trips to mills and factories in and 
around Dallas, during the summer. 


an an 


Study City Government 

If the Dallas Junior Chamber of Com- 
merce has its way, none of its members 
will grow into civic leaders knowing 
nothing of how its city is run. The re- 
forms the city manager form of 
government has brought about in Dallas 
has made the young men, heretofore 
indifferent to governmental affairs, con- 
scious of the importance of learning just 
what is going on at the city hall. 

A committee formed for the purpose of 
educating Junior Chamber members 
along civic and political lines, is running 
a series of articles in the official Junior 
Chamber publication each week. Each 
article is brief and to the point, giving in 
outline form facts about our city govern- 
ment. Several times a month a bulletin, 
giving other facts more in detail, is also 
sent to the membership. 

John D. Jacobson is the able leader of 
this committee for this year. His assist- 
ants follow: W. P. Davenport, R. E. 
Duncan, Howard Hayden, Joe Keith, E. 
Burton Knight, Sam P. Kohen, Ben Mit- 
chell, Thos. F. Nash, Leslie A. Prichard, 
Alphonso Ragland, Jr., Geo. O. Wilson, 
S. P. Mallia, Robt. L. Akins and Eric C. 
Gambrell. 

eo 


Love Field 


Alphonso Ragland, Jr., past president 
of the Dallas Junior Chamber of Com- 
merce, brought honor to his organization 
and to himself through his work as 
chairman of the Chamber of Commerce 
Committee that sponsored the Love Field 
celebration and flood light dedication at 
the field Wednesday night, June 15. At 
the celebration an epic-making event 
took place that will be remembered by 
those present as a sight as important to 
transportation as the running of the first 
Pullman car. This event was the inaug- 
uration of the first overnight flight from 
Dallas to Los Angeles of an American 
Airways mail and passenger plane. At 
8 p. m. two planes left the field with 
officials of the American Airways and a 
few prominent Dallas citizens as passen- 
gers. We have asked Mr. Ragland, who 
was a passenger on one of the planes, 
to write his impressions of the fiight for 
the magazine. His article follows: 

Now there is a new and better way to 
travel! I have flown many miles in the 
daytime, but until last week had covered 
very few at night. 

Last Wednesday evening at 8 p. m. I 
left Love Field in the company of Cap- 


tain Eddie Rickenbacker, America’s lead- 
ing war ace and now vice-president of 
the American Airways; La Motte T. 
Cohu, president of American Airways, 
and C. R. Smith, vice-president of Ameri- 
can Airways and general manager of the 
southern division. In 20 minutes we 
skipped to Fort Worth, where, after a 
brief ceremony, we picked up Wyatt C. 
Hedrick, son-in-law of Governor Ross 
Sterling, and set out for Abilene. 

A fairly large crowd had greeted us at 
Fort Worth and we were wondering what 
sort of welcoming committee would re- 
ceive us in the other towns. Imagine our 
surprise when we found more than 20,000 
people awaiting us in Abilene at 10 p. m., 
and another 20,000 at Big Spring an hour 
later. Shortly after midnight we were in 
El Paso, where we were greeted by the 
president of the Chamber of Commerce 
and by a personal representative of the 
governor of Chihuahua. 

Douglas and Tucson were visited in the 
early morning hours but our faithful re- 
ception committees were present just the 
same. 

We had our third breakfast of the trip 
at Phoenix, Arizona, where at 5 a. m. a 
large number of prominent citizens 
turned out to meet us. 


Thanks to our two-way radio telephone, 
all possible danger from fog was elimi- 
nated. After a brief delay in Indio we 
received word that the fog had cleared 
at the airport and that we might pro- 
ceed in safety. 

By morning we reached the United 
Airport at Burbank, California, and the 
first night passenger fiight from Dallas 
to Los Angeles went down in history. 


It was my pleasure to sit across the 
aisle from Captain Rickenbacker for the 
greater part of the flight. Never have I 
met a more charming, more unaffected, 
jovial, sincere and altruistic gentleman 
than is this Captain Rickenbacker. One 
could never tell by his attitude, conversa- 
tion, or conduct that he is one of our 
greatest war idols. His gallant achieve- 
ments have in no way gone to his head, 
and he certainly is one who deserves the 
enviable position which he holds in the 
eyes of the youth of America. 


California was wonderful, with all the 
magic of Los Angeles, Pasadena, Holly- 
wood, Beverly Hills and Santa Barbara. 

Sunday morning at 7:20, after 12 
hours and 10 minutes had elapsed from 
my departure in Los Angeles, I was safe 
on the ground at Love Field. Imagine 
that—away from home three days and in 
California every minute of all three 
business days. One night there and one 
night back! 

American Airways, Inc., is to be con- 
gratulated upon this splendid new night 
service which marks another milepost in 
transportation annals. Dallas business 
men are indebted to American Airways 
for making possible this overnight anni- 
hilation of time and distance between 
Dallas and the Pacific coast. 
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Commodity or Community 


.....@ good front makes the sales! 


SS * 


741259 


Department of Printing 


You hear it from travelers from the North, South, East 
and West .. . “Dallas is in better shape than any other 
city in the United States.” 


OUT OF THE GLOOM INTO THE SUN 
How come? Didn’t we get our share of the depression? We did, 
But OUR share has been a smaller share because we made it smaller 
by refusing to lay down — to stop selling Dallas to ourselves and to 
prospective newcomers. We kept Dallas looking good to the rest of 
the country —— so good that business organizations moved out of the : 
gloom of other sections into the sunlight of our community. 3 


GAINED GROUND WHILE OTHERS 
SLUMPED 
In the manner of successful business concerns, who gained ground 
while their competitors slumped, Dallas put up a good front. And 
it wasn’t all front by any means; the famed Dallas Spirit —1e 
sourceful, energetic and full of fight — was squarely back of it all. 


STEPPED OUT, GLOVES ON, TO WIN 
Typical of the Dallas Spirit, Dallas Magazine stepped out in new ~ 
dress, brightened its pages and put on its editorial gloves to win, 


QUALITY PRINTING AT ROCK-BOTTOM 
COST 
The Ginner and Miller Publishing Company, printers of Dallas 
Magazine, is prepared to similarly serve you — to give your product 


the earmarks of success and reduce your advertising costs through 


quality printing priced to “click” with economy. 


Everything a Press Can Print ... from a publica- 
tion like Dallas Magazine to a simple blotter or 
office form. Let us estimate your work. 


GINNER & CAOLLER PUBLISHING (0) 


3116-18 COMMERCE STREET—P. O. BOX 444—DALLAS, TEXAS) 




















